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Helping  the  grocer  sell  more 

CANNED  SPINACH 


Over  100,000  grocers  are  seeing  this  page  in 
their  favorite  magazine — getting  new  selling 
slants  on  canned  spinach — proven,  practical 
talking  points,  and  volume-building  ideas. 
Do  grocers  read  the  series  of  which  this  page 


is  one?  You  ought  to  see  our  mail !  We  know 
from  the  letters  and  coupons  pouring  in  that 
grocers  are  using  this  material.  And  because 
they  are  reading  it,  we  know  they’re  doing  a 
better  job  selling  canned  foods  for  you. 


AMERICAN  CAN  COMPANY 


hut^they  wonH  perform  alike 

""BREEDING” 
makes  the  difference 


This  label- 

backed  by  the  accumulated  experience  of  almost  60 
years  as  Specialists,  Breeders  and  Growers  of  pea  and 
bean  seed  is  your  assurance  of  the  satisfactory  field 
performance  your  growers  may  expect. 

Buy  Rogers  Seeds  and  build  confidence. 


3  26  W.  MADISON 
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Cameron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


NO.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


Tht  Conner  who  bought  his  can-ma¬ 
chinery  last  fall  also  purchased  his  tin¬ 
plate  at  a  $4,25  basis.  He  is  now  selling 
his  pack  and  basing  his  price  on  cans  at 
$5.25,  That  means  that  he  can  pay  for 
this  machinery  out  of  profits  in  one  year. 

Consider  this  list  oF  successful 
packers  who  make  their  tin  con¬ 
tainers: 

Nestle^s  Milk  Products,  Inc. 

H.  J.  He  inz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refinins  Company. 

Swift  &  Company. 

Borden  Company. 

Empire  State  Picklins  Co. 

Phillips  Packins  Company. 

Armstrong  Paint  &  Varnish  Co. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO,  U.  S.  A. 
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^^CONTINENTAL 

SERVICE  TO  CANNERS 


TO  stimulate  the  sale  of  Canned  Foods  and  to  tie  in  retail 
selling  effort  with  its  national  Canned  Foods  advertising, 
Continental  has  produced  and  released  a  Slide-Sound-Film 
which  shows  wholesalers  and  distributors  how  to  enlist  the 
retailer’s  cooperation  in  pushing  Canned  Foods. 

In  picture  and  voice,  this  novel  merchandising  presentation 
demonstrates  concrete  ways  to  cash  in  on  Continental’s  national 
campaign  by  featuring  Canned  Foods  in  local  advertising,  by 
using  reprints  of  Continental’s  national  ads  as  point-of-sale 
reminders,  and  by  building  modern,  scientific  Canned  Foods 
displays  that  really  increase  sales.  Thousands  of  wholesalers’ 
salesmen  and  chain  supervisors  who  have  seen  this  Canned 
Foods  Presentation  are  whole-heartedly  enthusiastic  over  the 
plan  and  are  actively  cooperating  in  distributing  the  promo¬ 
tional  literature  which  Continental  provides,  and  explaining 
the  Canned  Foods  selling  program  to  retailers. 


CONTINENTAL  CAN  COMPANY 
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EDITORIALS 

The  a.  B.  C.  of  it — Last  week’s  issue  gave  you 
a  variety  of  views  of  the  important  topics  of  the 
day  in  this  industry;  not  only  both  sides  of  the 
question  as  to  Code  and  Qualify  Labelling,  but  all 
around  them,  for  and  against.  And  as  might  have 
been  supposed  we  have  been  asked:  “Don’t  you  know 
why  the  canners  are  objecting  to  this  quality  labelling, 
and  that  some  of  the  largest  and  generally  considered 
the  most  progressive  (the  best)  are  among  the  objec-_ 
tors?”  Yes,  we  know  why  and  generally  who,  and'- 
that  is  the  reason  for  our  having  styled  them  as 
narrow-minded.  What’s  more,  we  are  not  one  bit 
worried  about  the  strength  of  the  position  w^e  take  in 
not  alone  demanding  the  enforcement  of  this  regula¬ 
tion,  but  our  deepest  regret  is  that  General  Johnson 
left  the  situation  in  an  uncertain  position,  and  the 
Chicago,  now  famous  Sunday  meeting  issued  the  news 
that  A.  B.  C.  labelling  would  not  be  at  once  resorted 
to.  Instead  the  General  should  have  made  it  manda¬ 
tory  on  this  year’s  outputs.  We  say  we  are  not  fearful 
because  we  saw  the  same  kind,  or  worse,  objections 
raised  against  the  National  Pure  Food  Law  when  its 
passage  w'as  in  question.  A  reproduction  of  the  utter¬ 
ances  of  those  days,  as  many  oldsters  will  vividly 
recall,  would  show  predictions  that  the  canning  indus¬ 
try  would  be  ruined,  wiped  out,  destroyed  if  the  pro¬ 
posed  legislation  became  law.  They  are  j  ust  as  wrong 
now  as  they  were  then,  but  it  will  take  time  to  prove 
the  benefits  that  are  as  clearly  visible  in  this  quality 
labelling  as  there  were  in  sanitary  operations  then. 
In  1905  the  great  meat  canning  and  packing  industry 
had  been  blasted,  and  badly  hurt,  by  the  story  of  a 
sensational  feature  writer  in  a  magazine,  and  the  can¬ 
ners  feared  that  the  spotlight  of  publicity  would  be 
turned  on  them  and  their  methods  of  canning,  in  par¬ 
ticular  the  factory  conditions.  It  was  perilous,  and 
that  is  why  the  writer  took  the  job  of  U.  S.  Food  In¬ 
spector,  in  the  enforcement  of  that  new  pure  food  law 
— the  first  ever  enacted — and  he  had  his  hands  full 
holding  off  for  three  years  a  threatened  expose  of  con¬ 
ditions  in  the  industry  the  while  he  labored,  through 
these  columns  and  in  person,  to  get  the  canneries  into 
condition  to  receive  the  investigators.  For  after  the 
“meat  scandal”  the  first  urge  of  the  law  enforcers  was 
naturally  to  look  into  fruit  and  vegetable  canning. 

Rut  the  same  danger  does  not  exist  in  this  question 
of  intelligent,  honest  labelling  of  the  goods.  The  in¬ 


dustry  is  ready,  both  in  the  factory  conditions  and  in 
the  quality  of  the  goods,  and  all  it  needs  is  but  the 
necessity  of  being  plain  and  honest  with  its  customers. 

It  is  just  about  one  hundred  years  since  commercial 
canning  took  root  in  this  country — and  to  any  w'orth- 
while  extent  in  the  world.  It  has  made  wonderful 
growth  considering  its  stubborn  refusal  to  tell  what 
is  behind  the  tin  walls,  or  as  George  W.  Cobb  urged 
them,  to  put  a  window  in  the  can.  Millions  upon 
millions  of  consumers  now  demand  it ;  to  refuse  longer 
is  to  endanger  the  whole  house  of  canned  foods.  What 
possible  genuine  reason  can  be  produced  for  not  telling 
what’s  in  the  can?  There  is  none,  and  you  know  it. 
Then  the  public  has  a  right  to  conclude  that  there  is 
something  the  canners  want  to  hide;  have  a  right  to 
be  suspicious  of  the  goods,  and  millions  are.  That  is 
the  ethical  side  of  the  question,  if  you  choose ;  but  look 
at  it  from  a  business  point  of  view.  What  makes  un¬ 
fair  competition  with  your  best  efforts  to  produce  fine 
goods  ?  The  fact  that  poorer  goods  may  be  sold  with¬ 
out  any  designation  of  their  quality  or  standard.  You 
may  clean  out  an  accumulation  of  off-grade  goods — 
goods  which  you  are  ashamed  of,  or  are  a  too  good 
business  man  to  put  under  your  own  label — and  you 
clean  them  out  at  a  bargain  price.  And  they  come 
right  back  into  competition  with  your  better  goods 
over  the  retailer’s  counter.  Or  at  least  they  can  do  so. 

Turn  to  page  12  in  last  week’s  issue  of  The  Canning 
Trade,  and  under  the  Distributors’  page  read  what 
the  jobbers  are  quoted  as  offering  as  one  of  their  objec¬ 
tions  to  this  quality  labelling.  Here  is  what  it  says: 

“In  addition,  it  is  feared  that  the  grading  regu¬ 
lations  will  be  so  severe  as  to  make  the  available 
supplies  of  fancy  quality  canned  foods  much  too 
small,  leaving  the  trade  at  the  mercy  of  the  vaga¬ 
ries  of  nature.  On  the  other  hand,  it  is  likewise 
felt  that  if  the  standards  are  drawn  too  loosely, 
“run  of  the  pack”  canned  foods  might  squeeze  in 
under  the  “A”  grade  requirements,  and  thus  re¬ 
move  the  incentive  of  the  real  quality  packers  for 
putting  up  top  grade  canned  foods  for  distribution 
under  their  own  or  private  labels.” 

In  other  words  when  the  supply  of  genuine  fancy 
goods  is  short,  due  to  the  canners’  failure  to  produce 
them  or  to  Nature’s  actions,  the  market  need  not  feel 
that  shortage:  just  step  up  some  extra-standards,  or 
worse.  Is  the  industry  in  favor  of  that  sort  of  du¬ 
plicity — cheating?  Do  you  think  such  actions  do  the 
consumption  of  canned  foods  any  good?  You  know 
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it  is  done,  and  you  know  it  ought  to  be  so  arranged 
as  to  be  impossible  to  allow  either  wholesaler  or  re¬ 
tailer  to  so  fool  the  people.  If  you  do  not  take  care  of 
the  good  name  of  the  goods,  who  should?  You  know 
the  people  are  entitled  to  this  plain  statement  upon  the 
label ;  that  you  are  defrauding  them  by  withholding  it ; 
and  what’s  more,  you  know  that  it  can  be  enforced, 
and  you  are  afraid  the  pure  food  authorities  will  catch 
you  if  you  try  to  cheat  under  it. 

Let  me  tell  you  that  the  rank  and  file  of  the  canners 
will  make  more  money  out  of  their  packs,  with  that 
ruling  in  force,  than  they  ever  made  before.  Ask  the 
brokers  how  often  extra  standard  goods  are  sold  by 
them  as  standards,  and  at  standard  prices,  instead  of 
at  10  cents  to  15  cents  per  dozen  higher,  as  their  qual¬ 
ity  deserves.  They  will  not  answer  in  a  welling 
chorus;  they  will  be  more  inclined  to  reply  “tain’t 
so” ;  but  they  know  it  is  so,  every  year  on  every  kind 
of  goods.  Why  there  are  many,  many  canners  who 
regularly  pack  extra-standards  or  even  fancies,  and 
yet  who  have  never  had  their  goods  sold  for  anything 
but  standards,  and  at  standard  prices.  As  evidence 
recall  the  experiences  of  Secretary  Frank  Shook  who 
bought  goods  on  the  market,  only  to  find  generally  that 
the  cheaper  priced  goods — ^the  three-for-a-quarter 
goods — were  often  better  quality  than  the  15c,  20c  and 
even  30c  per  can  goods.  You  know  the  story  by  heart ! 
How  else  does  such  a  thing  come  about?  Figure  it  out 
for  yourself. 

But  why  do  the  big  canners  oppose  this  sort  of  label¬ 
ling?  For  if  they  are  obliged  to  put  a  letter  upon 
their  labels  it  will  most  certainly  be  an  “A”.  We  speak 
now  of  the  nationally  advertised  brands,  those  brands 
which  the  people  buy  with  complete  confidence. 

They  offer  a  grand  array  of  reasons:  the  industry 
is  not  ready;  deceptions  will  be  practiced  (labelling 
“B”  quality  as  “A”)  ;  the  pure  food  authorities  can¬ 
not  enforce  the  law,  etc.,  etc.,  and  definite,  incontro- 
vertable  standards  (scientific)  have  not  as  yet  been 
arrived  at !  But  they  do  not  mean  a  word  of  it.  They 
are  whistling  in  a  graveyard.  Today  they  enjoy  the 
only  public  grade  “A”  publicity  or  knowledge.  The 
public  will  buy  their  goods  without  hesitation,  and 
they  fear  that  if  other  real  grade  “A”  goods  come 
upon  the  market,  they  will  suffer  a  loss  of  trade. 

They  are  usually  right,  for  they  are  good  business 
men,  but  this  time  they  are  dead  wrong.  No  dollar 
ever  spent  to  build  up  a  reputation  for  quality  will 
ever  suffer  from  quality  labelling.  Would  that  the  late 
Jimmy  Anderson,  once  President  of  the  N.  C.  A.,  and 
known  not  only  as  a  packer  of  finest  peas,  but  one  of 
the  largest,  were  here  to  blast  that  misconception, 
that  narrowmindedness  as  it  deserves!  You  recall 
Mr.  Anderson  used  to  say  that  he  stood  ready  at  any 
time  to  tell  any  competitor  how  he  packed  such  fine 
peas,  because,  he  used  to  say,  that  when  more  fine 
canned  foods  are  produced,  he  would  be  able  to  sell 
more  of  his.  Anything  that  raises  the  quality  of 
canned  foods,  he  used  to  say,  will  help  the  industry, 
and  every  canner  ought  to  help  his  less  fortunate 
brother  canner  to  see  that  light.  If  we  had  more 
merchandisers  like  Jimmy  Anderson,  we  would  have 
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a  better  business,  and  none  of  this  opposition  in  high 
places. 

The  far-sighted  canner  will  carefully  grade  his  pack, 
and  label  it  as  it  deserves — this  season.  The  hustler 
will  “beat  the  gate” ;  the  laggard  will  wait  until  com¬ 
pelled,  that’s  how  we  look  at  it. 

CHICAGO  CODE  HEADQUARTERS 

Eg.  bail  has  been  named  Executive  Vice- 
Chairman  of  the  Chicago  Code  headquarters  for 
♦  the  canning,  packing  machinery  and  supplies 
industry.  Headquarters  are  at  205  West  Washer  Drive. 

j* 

OPEN  BRANCH  OFFICE 

ICKRELL  &  CRAIG  COMPANY,  INC.,  announce 
from  their  home  office  in  Louisville,  Ky.,  that  they 
will  open  an  office  and  warehouse  in  Middlesboro, 
Kentucky,  on  July  1,  1934.  They  will  use  this  office 
and  warehouse  for  distribution  to  the  Southeastern 
portion  of  Kentucky  and  Northern  Tennessee  and  Vir¬ 
ginia,  in  cooperation  with  their  Lexington,  Ky.,  branch. 

^  jt 

CONTINENTAL  CAN  TAKES  OVER  CANNERY 

HE  plant  of  the  Waterloo  Canning  Company  at 
Waterloo,  Iowa,  was  taken  over  by  the  Continental 
Can  Company  at  the  receivers’  sale.  It  is  reported 
that  the  cannery  will  not  operate  this  season. 

EXPANSION 

HE  Hart,  Michigan,  plant  will  be  operated  this 
year  by  the  Great  Lake  Fruit  Industries.  To  take 
care  of  their  added  business,  the  Bentel  Pickling 
&  Canning  Company,  at  Bay  City,  is  enlarging  its 
plant. 


FISHERMAN’S  luck  ...  a  fickle  thing.  Lots  of  fun  when 
you’re  just  whiling  away  an  afternoon.  But  you  can’t 
stake  your  canning  profits  on  luck.  That’s  one  reason  so 
many  canners  deal  with  Heekin.  They’re  dependable  always. 
When  your  cannery  is  running  full  time  and  you  need  more 
cans  than  you  anticipated  .  .  .  you  never  worry  or  fret  if  you 
deal  with  Heekin.  We  are  geared  to  meet  emergencies  .  .  . 
instantly.  And  that’s  not  luck  either.  That’s  part  of  Heekin’s 
Personal  Service  that  all  our  customers  know  so  well.  The 
Heekin  factories  are  making  cans  all  year  round  ...  in  sea¬ 
son  and  out,  so  that  orders,  large  or  small,  can  usually  be 
filled  right  out  of  stock  quickly.  Why  don’t  you  try  Heekin 
Cans  and  Heekin  Personal  Service?  You’ll  like  them.  THE 
HEEKIN  CAN  CO.,  CINCINNATI,  O. 
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CROP  REPORTS 

Condition  of  Canners  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


PEAS 

SEAFORD,  DEL.,  June  9th,  1934 — Weather  condi¬ 
tions  have  been  very  favorable  since  planting.  Indica¬ 
tions  for  good  crop  of  good  quality.  Canners  running 
this  week. 

CANASTOTA,  N.  Y.,  June  9th,  1934— Stands  in  the 
field  are  fair,  but  they  need  more  moisture  to  bring 
them  to  maturity.  Should  estimate  at  the  present  time 
a  70  per  cent  yield. 

MODELTOWN,  N.  Y.,  June  11,  1934— Just  had  a 
good  rain.  Will  probably  get  60  per  cent  of  a  crop. 

NORTH  ROSE,  N.  Y.,  June  11th,  1934— Good  stand ; 
blossoming  short.  Have  had  rain  recently  that  re¬ 
lieved  the  drought,  but  too  late  to  make  over  50  per 
cent  of  a  crop. 

RED  CREEK,  N.  Y.,  June  12th,  1934— Have  had 
several  very  nice  rains  during  the  last  two  or  three 
days,  and  it  is  quite  possible  that  the  earlies  will  aver¬ 
age  about  50  per  cent  of  a  pack,  while  the  late  peas 
will  run  about  75  per  cent  for  the  State. 

ROCHESTER,  N.  Y.,  June  12th,  1934 — Recent  light 
rains  have  insured  at  least  some  yield,  but  are  too  late 
to  get  a  normal  growth  from  the  stunted  short  vines. 
Present  indications  are  for  a  50  per  cent  of  normal 
yield  on  earlies,  as  a  maximum,  and  possibly  a  little 
better  on  late  peas,  from  an  acreage  a  little  larger 
than  in  1933.  Probable  New  York  State  pack  of 
1,500,000  to  1,600,000  cases  compared  with  1,278,000 
in  1933. 

SPRINGVILLE,  N.  Y.,  June  11th,  1934— Came  to 
germination  fine,  then  we  had  severe  hot,  dry  weather 
for  four  weeks,  which  held  back  growth.  It  rained 
on  Friday,  Saturday  and  Sunday  last,  and  this  has 
helped  a  lot,  and  we  now  believe  have  a  fair  chance 
of  a  75  to  80  per  cent  production. 

WOLCOTT,  N.  Y.,  June  6th,  1934 — Normal  acreage ; 
good  stand  at  present,  but  very  dry.  Need  rain  badly 
or  crop  will  be  light. 

WOLCOTT,  N.  Y.,  June  12th,  1934 — This  section  was 
badly  in  need  of  rain.  However,  we  had  good  showers 
on  Saturday  the  9th,  and  heavy  rains  on  Sunday  the 
10th — one  and  five-eighths  inch  rainfall.  It  now  looks 
like  an  80  per  cent  crop. 

OGDEN,  UTAH,  June  5th,  1934 — Crop  is  three 
weeks  early,  but  yield  is  light,  due  to  lack  of  moisture. 
Practically  through  packing  earlies,  which  yielded 
1200  pounds  per  acre.  Late  peas  will  be  better,  but 
much  less  than  normal. 

BANGOR,  WIS.,  June  11th,  1934 — Earlies  have  been 
seriously  damaged,  mostly  by  heat  and  drought.  Had 
some  rain  which  improved  them  some,  but  the  early 
peas  are  developing  only  about  two  pods  to  a  vine,  with 
only  two  peas  in  a  pod.  Late  peas  look  better. 


BELGIUM,  WIS.,  June  10th,  1934 — Looking  fairly 
good  along  Lake  Michigan ;  10  miles  west  not  so  good. 

CEDAR  GROVE,  WIS.,  June  4th,  1934— On  the 
Western  shore  of  Lake  Michigan  25  per  cent  of  the 
peas  were  badly  frozen ;  expect  they  can  be  harvested 
for  seed  only.  25  per  cent  partly  frozen,  which  may 
produce  30  per  cent  crop  at  25  cases  per  acre.  50  per 
cent  apparently  not  frozen  with  about  60  per  cent  crop 
of  50  cases  per  acre.  Very  dry. 

GALESVILLE,  WIS.,  June  5th,  1934 — The  first  sow¬ 
ing,  about  200  acres  of  Alaskas,  are  badly  hurt  on  ac¬ 
count  of  lack  of  moisture  and  extreme  heat.  Expect 
about  one-third  of  a  crop.  The  later  sowing  looks 
better,  and  with  the  rain  we  had  last  night,  may  pos¬ 
sibly  pull  through.  All  in  all,  as  it  looks  now,  we 
expect  about  a  60  per  cent  vield. 

MARKESAN,  WIS.,  June  11th,  1934— Crop  condi¬ 
tions  are  poorest  here  that  we  have  experienced  in  the 
24  years  we  have  been  in  the  canning  business.  We 
have  never  had  such  a  drought  before.  Our  earlies 
will  run  about  25  per  cent  of  a  pack,  and  we  expect 
the  late,  or  Sweet  peas,  will  possibly  run  about  50 
per  cent,  if  we  get  plenty  of  rains  right  now.  We  had 
one  rain  last  Friday,  but  need  more.  Crop  in  general 
looks  very  bad  to  us.  Winds  blew  some  of  the  dirt 
off  the  seed  earlier  in  the  spring,  and  much  seed  never 
sprouted  because  of  the  drought. 

MERRILL,  WIS.,  June  11th,  1934 — Normal  acreage, 
but  a  little  more  than  last  year.  We  got  our  seed  in 
the  ground  late,  thereby  escaping  damage  by  frost 
or  heat  up  to  this  time.  Our  first  seedings  are  in 
blossom  and  look  good,  but  the  vines  are  quite  short. 
The  later  seedings  look  very  good.  The  sub-soil  is 
very  dry,  having  had  but  little  moisture  all  winter 
and  very  little  rain  this  spring,  but  we  have  had 
some  very  nice  rains  the  past  week,  which  has  been 
a  great  help.  If  we  can  get  frequent  rains  during 
the  next  two  weeks,  and  we  do  not  get  extreme 
heat,  we  should  get  a  75  per  cent  yield,  or  better,  other¬ 
wise  the  crop  will  be  short. 

ONALASKA,  WIS.,  June  12th,  1934— Materially  im¬ 
proved  since  last  rain,  but  Alaskas  not  over  50  per  cent 
normal.  Most  optimistic  view. 

OWEN,  WIS.,  June  12th,  1934 — Do  not  expect  to 
harvest  early  plantings  of  Alaskas.  Late  plantings 
look  better  and  should  give  a  50  per  cent  yield  at  least. 
Early  plantings  of  Sweets  are  damaged  somewhat,  but 
to  what  extent  cannot  now  be  appraised.  With  favor¬ 
able  weather,  late  planting  of  Sweets  should  do  well, 
although  these  plantings  will  probably  run  into  the 
hot  weather  of  mid-summer,  which  isn’t  so  good. 

RIPON,  WIS.,  June  11th,  1934— Have  about  200 
more  acres  planted  than  last  year,  but  on  account  of 
severe  frost  and  drought  conditions,  we  do  not  expect 
to  get  more  than  about  25  per  cent  of  a  normal  pack. 
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BAMSE  LITHOGRAPHING  CO 


Herman  uamse 

E.Lombard  St. 

BALTIMORE.MD. 

Phombs — Plaza  IS^S-tSPG 


AVARS  TOMATO  JUICE  FILLER 

AVARS  MACHINE  CO.,  Salem,  New  Jersey 


MODER^N 


GANSE 


Getting  Ready  for  the  Rush  Season! 


Here  s  a  few  well  known  machines  of 
our  manufacture-lots  of  others  we’d  like 
to  tell  you  about— and  the’ re  built  right— 


Robins  Pulp  Machine  Hume  Salt  Dispenser 

Write  us  about  the  Tuc-Robins  line  of  whole  grain  Corn 
Canning  Machinery 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 

Jlni  new  catalog  for  the  askit^g 
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TEMPLETON,  WIS.,  June  11th,  1934— The  situation 
is  somewhat  changed,  as  there  were  general  rains  in 
the  State  the  end  of  last  week.  Just  what  the  effect 
of  these  rains  will  be,  is  hard  to  estimate  at  this  time. 
From  the  reports,  some  of  the  earlier  canners  have 
started  their  factories  and  have  closed  down  waiting 
for  additional  maturity.  The  production  ranges  from 
10  to  15  cases,  which  of  course  is  only  about  20  per 
cent  of  a  crop.  There  were  reports  this  morning  that 
conditions  are  so  bad  in  Illinois  that  some  canners  did 
not  operate  and  we  have  this  from  authentic  sources. 
Illinois  probably  is  in  worse  shape  than  any  other  sec¬ 
tion.  Approximately  one-third  of  the  acreage  in  Wis¬ 
consin  is  in  fairly  good  shape,  with  the  rest  of  it  all 
the  way  from  50  down  to  20  per  cent.  There  will  be 
a  slight  acreage  that  will  not  be  harvested.  The  Lake 
Shore  and  points  extending  20  miles  inland  are  in  the 
best  shape,  although  this  section  suffered  more  exten¬ 
sively  from  frost.  This  is  the  old  story  of  having  the 
original  plant  checked  in  growth  and  new  shoots  de¬ 
veloping  which  will  produce  a  crop  that  is  not  at  all 
favorable.  The  Alaskas,  so  far,  rate  the  worst,  as  a 
lot  of  the  early  acreage  was  so  badly  checked  by  heat 
that  it  will  be  just  about  unnecessary  to  cut  them  from 
a  yield  standpoint.  Some  of  the  late  plantings,  although 
short,  may  produce  a  50  to  60  per  cent  crop,  if  we  get 
another  rain  or  two.  Sweets  are  looking  fairly  well, 
although  there  has  been  a  little  frost  and  heat  dam¬ 
age.  The  plants  are  short,  but  they  are  still  healthy 
looking.  With  the  right  weather,  there  will  probably 
be  a  nice  crop,  ranging  around  80  per  cent. 

VALDERS,  WIS.,  June  11th,  1934 — Recent  abundant 
rain,  which  came  in  the  nick  of  time,  has  at  least  pre¬ 
vented  a  complete  crop  failure,  which  was  imminent 
if  the  drought  had  continued  a  few  days  longer.  It 
now  looks  as  if  we  still  might  get  a  40  to  50  per  cent 
crop. 

WAUPUN,  WIS.,  June  11th — Alaskas  almost  total 
loss;  believe  they  will  not  average  20  cases  per  acre. 
Sweet  peas  stand  and  condition  fair,  but  will  need 
considerable  rain  and  good  growing  conditions  to  pro¬ 
duce  anywhere  near  normal. 

WHITEWATER,  WIS.,  June  11th,  1934— We  started 
packing  on  June  7th.  Yield  to  date  slightly  under  6 
cases  to  acre.  We  have  experienced  the  worst  drought 
in  history.  Five  out  of  twelve  vining  stations  received 
some  rain  last  Friday  evening,  balance  without  rain. 
Sweets  suffering  badly  from  lack  of  moisture. 

TOMATOES 

SEAFORD,  DEL.,  June  9th,  1934 — Majority  of 
growers  setting  plants  this  week.  Few  days  late 
due  largely  to  excessive  rains,  preventing  getting  on 
ground  to  set. 

MODELTOWN,  N.  Y.,  June  11th,  1934 — Just  going 
into  the  ground;  prospects  good. 

WOLCOTT,  N.  Y.,  June  6th,  1934 — Small  acreage. 
Plants  all  set  but  show  wilt  on  account  of  extreme  dry 
weather. 

WOLCOTT,  N.  Y.,  June  12th,  1934 — Recent  rains 
very  beneficient  to  this  crop. 

OGDEN,  UTAH,  June  5th,  1934 — Plants  set  in  fields 
2  or  3  weeks  earlier  than  usual.  Crop  looks  good  at 


present,  but  supply  of  irrigation  water  is  short  and 
doubtful  if  some  sections  will  have  sufficient  to  ma¬ 
ture  a  crop. 

WHITEWATER,  WIS.,  June  11th,  1934— Acreage 
small.  All  in  the  making.  We  are  having  the  worst 
drought  in  history  of  this  country.  Local  showers  all 
around  us  past  week  have  missed  this  section. 

BEANS 

HURLOCK,  MD.,  June  9th,  1934— Snap:  Good  stand 
generally.  Prospects  are  for  a  good  yield.  Some  acre¬ 
age  seems  ahead  of  previous  years,  and  will  bear  early 
pickings.  Look  for  90  per  cent  crop  on  planted  acreage. 

RED  CREEK,  N.  Y.,  June  12th,  1934 — Going  into 
the  ground  now  in  nice  shape  and  there  is  no  question 
but  what  the  crop  will  be  about  normal. 

SPRINGVILLE,  N.  Y.,  June  11th,  1934— Stringless : 
Account  of  dry  weather,  beans  were  planted  about  one 
week  later  than  usual,  but  have  come  up  and  the  rains 
of  the  past  few  days  will  bring  them  along  in  good 
shape.  If  conditions  continue  near  normal  to  maturity, 
will  have  normal  yield. 

WOLCOTT,  N.  Y.,  June  6th,  1934— Stringbeans : 
Normal  acreage;  now  being  planted;  need  rain. 

WOLCOTT,  N.  Y.,  June  12th,  1934 — Rains  on  Sat¬ 
urday  and  Sunday  very  helpful  to  stringbeans. 

OGDEN,  UTAH,  June  5th,  1934 — Green:  Fields  are 
looking  good  but  expect  yields  will  be  light  because  of 
shortage  of  irrigation  water. 

BELGIUM,  WIS.,  June  10th,  1934 — Just  planted. 
VALDERS,  WIS.,  June  11th,  1934 — Just  coming  up. 
BEETS 

HURLOCK,  MD.,  June  9th,  1934 — Below  normal  and 
only  expect  75  per  cent  crop. 

BELGIUM,  WIS.,  June  10th,  1934 — Looking  good. 

SPINACH 

CANASTOTA,  N.  Y.,  June  9th,  1934 — Yield  normal; 
quality  excellent. 

ROCHESTER,  N.  Y.,  June  12th,  1934 — Packing  now 
under  way  with  an  indicated  yield  of  less  than  50  per 
cent  of  normal  from  an  acreage  no  larger  than  in  1933. 

CORN 

CANASTOTA,  N.  Y.,  June  9th,  1934 — Germinating 
nicely  but  needs  more  moisture. 

ROCHESTER,  N.  Y.,  June  12th,  1934 — ^The  ex¬ 
tremely  dry  soil  conditions  have  resulted  in  a  less  than 
normal  germination.  Plantings  are  late  and  may  mean 
a  late  crop,  subject  to  frost  damage. 

BANGOR,  WIS.,  June  11th,  1934 — Looking  good 
so  far. 

ONALASKA,  WIS.,  June  12th,  1934 — Stand  and 
prospects  about  normal. 

WHITEWATER,  WIS.,  June  11th,  1934— Planted 
approximately  a  week  earlier  than  normal.  Late  plant¬ 
ings  have  unsatisfactory  stand  due  to  failure  of  seed 
germinating  on  account  of  drought.  With  favorable 
weather  from  now  on  should  have  80  per  cent  crop. 
CABBAGE 

ONALASKA,  WIS.,  June  12th,  1934 — Just  started 
planting. 

FRUIT 

RED  CREEK,  N.  Y.,  June  12th,  1934 — Cherries: 
Looks  like  a  good  crop.  Bartlett  Pears :  Comparatively 
light  crop.  Apples:  Comparatively  light  crop. 
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SUIEET  CORN  GROIOS.... 

UoulH  find  these  Niadiines 
hreakinfj  RECORD  RECORD! 


If  you  can  corn  —  anywhere  —  any  style  —  you’ll  be  interested  in 
the  complete  line  of  corn-canning  equipment  made  by  Sprague-Sells 
Corporation,  leading  manufacturers  of  machinery  for  all  canned 
foods.  Illustrated  are  just  a  few  of  the  machines ;  write  for  profusely 
illustrated  catalog  describing  the  complete  line. 


SUPER  HUSKER 

The  faflteAt,  Atrongent,  mont  efficient  green  corn 
bunking  machine  ever  built.  Hunks  from  120  to 
160  ears  per  minute — handling  all  the  corn  that 
two  operators  can  (MtHHihly  feed. 


MODEL  8  CORN  SILKER 

The  last  word  in  corn  silkers.  Stronger  more  rigid 
and  requires  much  less  space  than  other  models. 
Has  all  good  features  of  previous  silkers,  plus  a 
number  of  real  improvements. 


PEERLESS  CORN  WASHER 


For  corn,  pumpkin  and  other  large  round  products, 
(vently  tumbles,  rubs  and  S4*rubs  ears,  without  bruis* 
ing.  Removes  all  foreign  matter.  Saves  corn  and 
labor  costs. 


UNIVERSAL 
CORN  CUTTER 

For  b<»th  shoepeg  and  cream 
style  corn;  will  single  cut  for 
true  whole  grain  corn;  double 
cut  for  cut  kernel  corn;  will 
cut  and  scrapie  for  cream 
style  corn.  Assures  big  in> 
crease  in  yield  and  proBts. 


OUR  CORN  CANNING 
LINE  IS  COMPLETE 


For  batch  mixing  corn,  meats,  etc.  When  line  is 
o|>erating  120  cans  per  minute,  each  ounce  of  mixed 
C4»rn  receives  6  minutes  heat  treatment,  ex|>elling 
much  of  free  air  contained  in  kernel,  flowing  natural 
starch  smcMithly,  allowing  fdling  at  high  tem|>erature, 
which  is  a  great  aid  to  gimd  vacuum. 


Handles  more  difficult  can  filling  jobs  than  any  other 
machine  built.  Action  aut<»matic  and  continuous. 
Unless  can  is  in  proper  position  to  receive  it,  product 
cannot  flow.  All  cans  filled  exactly  alike.  Fills  any 
liquid  or  semi^liquid  product. 


Other  machines,  not  illus¬ 
trated,  are: 

Peerless  Rehusker 
Peerless  Corn  Trimmer 
High  Pressure  Washer 
Ear  Corn  Brasher 
Inspection  Conveyors 
Ear  Corn  Blancher 
Model  5  Cutter  ' 

Knife  Grinders 
Spiral  Conveyors 
Whole  Grain  Washers 
Blending  Mixers 
Syrup  System 
Resilker 
Cooker  Fillers 
Elevators 
Cob  Crusher 
Corn  Shaker 
etc.,  etc. 


Modern  Canning  Equipment  for  ALL  Food  Products 


SPRAGUE-SELLS  CORPORATION 


SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 

Please  send  me  General  Catalogue  No.  200  showing 
modern  canning  equipment  for  all  food  products. 


Name- 


Address 
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With  Canned  Foods  Distributors 


CHICAGO  INDUSTRY’S  HEADQUARTERS 

HICAGO  will  hold  the  spotlight  of  the  grocery  and  allied 
industries  during  the  coming  week,  with  conferences  sched¬ 
uled  by  the  National- American  Wholesale  Grocers’  Association, 
the  United  States  Wholesale  Grocers’  Association,  and  the 
thirty-seventh  annual  convention  of  the  National  Association  of 
Retail  Grocers. 

Of  equal  importance  is  an  open  hearing  on  proposed  changes 
and  amendments  to  the  wholesale  and  retail  grocers’  N.  R.  A. 
codes,  scheduled  for  Tuesday,  June  19,  under  the  direction  of 
Charles  H.  Janssen,  chaii-man  of  the  National  Food  and  Grocery 
Distributors’  Code  Authority. 

The  entii-e  foods  trades  will  watch  with  interest  the  proceed¬ 
ings  of  the  two-day  meeting  of  National- American  Grocers’ 
Association.  This  group,  which  represents  by  far  the  bulk  of 
the  major  wholesaling  interests  of  the  country,  will  conduct  an 
open  forum  to  determine  the  sentiment  of  grocers  toward  the 
continuation  of  the  N.  R.  A.  upon  the  expiration  of  present 
emergency  legislation  next  year. 

Anticipating  a  decision  in  favor  of  embodiment  of  the  cai-di- 
nal  principles  of  the  recovery  program  into  a  perpetuating  law, 
general  counsel  for  NAWGA  have  prepared  a  model  fair  com¬ 
petition  law,  which  will  be  submitted  to  the  Chicago  meeting  for 
discussion  and  probable  amendment.  The  proposed  law  would 
make  effective,  under  the  supervision  of  the  Federal  Trade  Com¬ 
mission,  the  more  vital  phases  of  the  “New  Deal  Era”  in  the 
field  of  distribution,  and  is  designed  to  correct  most  of  the  trade 
ills  which  have  so  demoralized  grocery  manufacturing  and  dis¬ 
tribution  operations  in  recent  years,  and  which  have  not  been 
wholly  corrected  even  by  the  food  and  grocery  codes  now  in 
operation. 

General  discussion  at  NAWGA’s  meeting  will  undoubtedly 
have  an  important  bearing  upon  the  recommendations  which  the 
wholesale  division  of  the  grocery  trade  will  submit  to  N.  R.  A. 
for  amendment  and  tightening  up  of  the  provisions  of  existing 
grocery  codes. 

In  this  connection,  it  is  expected  that  the  grocers  will  take 
some  action  relative  to  the  labeling  and  grading  provisions  of 
the  new  canners’  code,  as  it  is  known  that  the  private  label 
jobbing  trade  is  most  desirous,  of  placing  its  views  on  record 
before  final  action  is  taken  with  respect  to  these  proposed 
changes. 

CO  INCIDENTAL  SELLING 

HE  recent  ruling  of  the  N.  R.  A.  to  the  effect  that  manu¬ 
facturers  selling  direct  to  retailers  would  not  be  required 
to  make  a  2  per  cent  wholesale  markup  aroused  strong  protest 
among  wholesale  grocers.  The  National-American  Wholesale 
Grocers’  Association,  in  a  telegi’am  of  protest  to  General  John¬ 
son,  said: 

“In  behalf  of  wholesale  and  retail  gi'ocers  we  respectfully 
call  attention  to  official  interpretation  of  wholesale  food  and 
grocery  distributors’  code  to  the  effect  that  direct  sales  from 
manufacturer  to  retailer  need  not  bear  2  per  cent  wholesale 
labor  markup. 

“Manufacturers  who  perform  wholesale  distribution  functions 
are  to  this  extent  functioning  as  distributors,  and  should  be 
subject  to  wholesale  distributors’  code  and  be  required  along 
with  wholesale  grocers  to  add  the  labor  markup  in  order  to 
avoid  unfair  competition. 

“Under  Administration’s  interpretation  every  small  retail 
grocer  who  purchases  from  and  depends  upon  the  wholesale 
grocer  for  merchandise  and  service  will  be  compelled  to  pay  2 
per  cent  more  for  merchandise  than  the  huge  chain  store  organi¬ 


zations  and  larger  types  of  retailers  who  buy  direct  from  manu¬ 
facturers. 

“We  urge  that  the  wholesale  labor  markup  should  be  added 
by  every  type  of  food  distributor  performing  the  wholesale 
functions. 

“In  the  interests  of  wholesale  grocers  and  many  thousands  of 
retailers  throughout  the  country,  we  most  respectfully  urge 
reconsideration  of  the  Administration’s  official  interpretations.” 

Following  this  protest.  Chairman  Janssen  of  the  National 
Authority,  in  an  announcement  supplementing  his  Release  No. 
31,  which  contained  the  N.  R.  A.’s  interpretation  of  the  2  per 
cent  markup  requirement  with  respect  to  manufacturers  selling 
direct  to  retailers,  said: 

“The  paragraph  reading  ‘A  strict  interpretation  of  this  clause, 
checked  by  the  Legal  Adviser  of  the  NRA  exempts  shipments  of 
merchandise  which  do  not  pass  through  a  privately-controlled 
wholesale  warehouse’  should  read — 

“A  strict  interpretation  of  this  clause  checked  by  the  Legal 
Adviser  of  the  NRA  exempts  shipments  of  merchandise  which 
do  not  pass  through  a  privately-controlled  wholesale  warehouse 
and  which  are  not  sold  by  a  food  and  grocery  wholesaler.” 

“The  subject  of  proper  coverage  by  markup  of  functional  per¬ 
formance,”  Mr.  Janssen  added,  “is  one  which  will  be  submitted 
to  the  hearing  shortly  to  be  called  for  the  consideration  of  pro¬ 
posed  amendments  and  clarifying  interpretations.” 

PROTESTS  A.  A.  A.  BILL 

C.  WHEELER,  executive  secretary  of  the  New  York  Asso- 
.ciation  of  Food  Distributors,  Inc.,  has  written  a  number  of 
Senators  protesting  against  the  licensing  and  taxing  provisions 
embodied  in  S-3326,  amending  the  A.  A.  A.  bill. 

In  a  notice  to  New  York  importers,  brokers,  and  distributors, 
calling  attention  to  the  bill,  Mr.  Wheeler  writes:  “Some  of  our 
members  may  not  be  aware  of  the  possible  effect  of  the  bill 
known  as  S-3326  now  pending  in  the  Senate.  This  bill  is  de¬ 
signed  to  give  the  Secretary  of  Agriculture  dictatorial  authority 
to  license  all  persons  who  may  be  engaged  in  the  business  of 
distributing  any  product  of  any  agricultural  commodity.  It  is 
an  amendment  to  the  original  Agricultural  Adjustment  Act  al¬ 
ready  once  amended. 

“This  new  bill  increases  the  powers  of  the  Secretary  and 
broadens  the  number  of  industries  over  which  he  is  given  abso¬ 
lute  power.  By  its  terms  it  seems  to  clothe  the  Secretary  of 
Agriculture  with  power  to  license  every  distributor  of  food 
products — even  to  the  corner  grocery  store. 

“There  does  not  seem  to  be  any  limit  to  the  powers  designed 
to  be  conferred  upon  the  Secretary  of  Agriculture  in  this  pro¬ 
posed  bill.  He  may  impose  a  license — ‘upon  such  terms  and 
conditions’  as  he  ‘may  deem  necessary;’  he  may  revoke  or  sus¬ 
pend  a  license  upon  such  grounds  ‘as  he  deems  sufficient;’  he 
may  impose  a  penalty  up  to  §1,000  a  day  upon  anyone  who 
engages  in  a  licensed  business  without  a  license,  or  he  may 
impose  a  severe  penalty  in  the  form  of  a  fine  upon  anyone  who 
violates  a  license;  he  may  impose  ‘purchase  quotas’  on  some 
items — like  rice  and  dried  edible  beans — and  there  is  nothing 
in  the  bill  to  prevent  his  imposing  quotas  other  than  ‘purchase 
quotas’  on  any  distributor  of  any  agricultural  commodity  or 
product  thereof. 

“The  Secretary  of  Agriculture  may  establish  arbitrary  ac¬ 
counting  systems  and  impose  them  on  distributors  of  the  prod¬ 
ucts  of  agricultural  commodities;  he  may  audit  and  re-audit 
books  and  papers  under  the  license;  and  he  may  enjoin  any 

( Conlinut'd  on  pa^e  26) 
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Over  A  Quarter  Century  0/  Successful 
Service  to  the  Canning  Industry 
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Service 


Demonstrated 

Efficiency 


HAMACHEK 

IDEAL 

VINER 

FEEDERS 


Good  feeding  is  half  of  good  threshing  and 
in  order  to  insure  good  threshing,  you  must 
have  a  viner  feeder  that  separates  the  large 
forksful  of  vines  and  feeds  the  viner  as  con¬ 
tinuously  as  possible.  Continuous,  even  feed¬ 
ing  is  essential  to  best  results  on  any  viner. 
For  these  reasons,  over  three  thousand  Hama- 
chek  Ideal  Viner  Feeders  with  distributors 
have  been  manufactured  and  sold. 

Important  improvements  have  been  made 
on  Hamachek  Feeders  during  the  past  few 
years.  With  these  improvements  the  feeder 
requires  less  attention,  the  upkeep  is  reduced, 
and  its  efficency  is  increased. 

Our  standard  machine  is  now  made  so  that 
when  it  is  installed  its  feeding  end  is  about 
twenty  inches  lower  than  the  opening  in  the 
viner,  which  results  in  easier  pitching.  Long¬ 
er  feeders  can  be  furnished  for  convenience 
in  pitching  vines  from  the  ground. 

The  distributor  is  now  pivoted  so  that  its 
discharge  end  automatically  raises  when  too 
large  forksful  are  fed  into  the  feeder.  Any 
forkful  that  can  enter  between  the  distribut¬ 
or  and  the  conveyor  will  pass  into  the  viner 
without  clogging.  The  sides  of  the  feeder 
are  held  apart  with  cast  iron  braces  so  that 
the  discharge  end  is  free  to  raise  and  adjust 
itself  automically  according  to  the  size  of  the 
forkful  of  vines.  The  specially  designed  feed¬ 
ing  chains  are  now  heat  treated,  which  adds 
considerable  life  and  strength. 


FRANK  HAMACHEK 
MACHINE  CO. 

KEWAUNEE  »  »  WISCONSIN 

Jllso  Manufacturers  of 

VINER,  ENSILAGE  DISTRIBUTORS,  AND 
CHAIN  ADJUSTERS 
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POSTING  OF  CODE  LABOR  PROVISIONS 

ANY  canners  are  making  inquiry  concerning 
the  requirement  that  persons  subject  to  ap¬ 
proved  codes  post  the  labor  provisions  of  such 
codes  in  their  establishments. 

On  February  28  the  National  Recovery  Administra¬ 
tor  issued  regulations  pursuant  to  an  Executive  Order 
of  February  8,  providing  that  within  45  days  from  that 
date,  or  45  days  from  the  effective  date  of  a  code, 
whichever  is  the  later,  each  employer  must  make  ap¬ 
plication  for  official  copies  of  the  labor  provisions  of 
each  code  to  which  he  is  subject.  The  procedure  for 
obtaining  official  copies  of  the  labor  provisions  was  set 
out  in  a  letter  from  the  National  Compliance  Director 
in  March. 

According  to  this  procedure  the  NRA  will  print  and 
furnish  the  Code  Authority  with  application  forms  for 
official  copies  of  the  labor  provisions,  and  the  Code 
Authority  will  send  these  to  all  members  of  the  indus¬ 
try  subject  to  the  code.  The  NRA  will  print  and  fur¬ 
nish  the  Code  Authority  with  the  necessary  copies  of 
the  labor  provisions  of  the  code.  The  responsibility 
for  distributing  both  the  application  forms  and  the 
official  copies  of  the  labor  provisions  will  rest  upon  the 
Code  Authority. 

The  securing  of  the  application  forms  for  members 
of  the  canning  industry  is  now  being  taken  up  with 
the  NRA,  and  as  soon  as  they  are  obtained  a  copy  will 
be  sent  to  every  canner,  this  application  to  be  returned 
to  the  Code  Authority  for  the  Canning  Industry.  As 
promptly  as  possible  after  the  receipt  of  the  applica¬ 
tions,  official  copies  of  the  labor  provisions,  which  are 
to  be  printed  by  the  NRA  for  the  Code  Authority,  will 
be  mailed  to  each  canner. 

NEW  PRICE  POLICY  ANNOUNCED  BY  NRA 

HE  NRA  made  public  on  June  7  an  office  memo¬ 
randum  setting  out  the  policy  which  will  govern 
pricing  practices  under  future  codes  and  to  which 
it  is  desired  to  adjust  already  approved  codes  by 
amendments  worked  out  by  agreement  with  code  au¬ 
thorities.  The  press  release  regarding  the  memoran¬ 
dum  states : 

“In  brief,  the  policy  established  by  National  Recov¬ 
ery  Administrator  Hugh  S.  Johnson  after  months  of 
study  and  experiment  and  generally  concurred  in  by 
the  several  advisory  boards  as  well  as  the  legal  and  re¬ 
search  and  planning  divisions,  is  as  follows: 

‘To  ban  fixing  even  of  minimum  prices  except  in 
emergencies  which  make  such  action  necessary  to  halt 
destructive  price  cutting,  protect  small  enterprises. 


curb  monopolistic  tendencies  or  maintain  code  wages 
and  working  conditions. 

To  permit  open  price  provisions  where  desired  by 
an  industry  under  conditions  requiring  posting  of 
prices  with  a  confidential  disinterested  agency  for  dis¬ 
tribution  to  all  members  of  the  industry  and  customers 
willing  to  pay  for  the  service — such  posted  prices  not 
to  be  changed  for  48  hours. 

To  encourage  the  inclusion  of  model  cost  finding 
and  accounting  provisions  which  shall,  however,  not 
be  obligatory,  but  not  to  encourage  uniform  additions 
in  the  form  of  percentages  of  differentials  designed  to 
bring  about  arbitrary  uniformity  in  cost  or  prices. 

An  important  feature  of  the  ruling  against  estab¬ 
lishment  of  minimum  prices  except  in  emergencies  is 
that  adequate  machinery  is  set  up  to  prevent  cut¬ 
throat  price  competition  between  emergency  periods. 

The  procedure  permits  any  interested  individual  to 
complain  of  destructive  prices  to  the  code  authority 
which,  if  unable  to  adjust  to  the  satisfaction  of  com¬ 
plainant  and  respondent,  will  refer  the  complaint  to 
NRA’s  Research  and  Planning  Division.’  ” 

The  Office  Memorandum  includes  not  only  a  state¬ 
ment  of  policy  with  respect  to  open-price  filing,  costs, 
price  cutting  and  accounting  provisions,  but  also  ex¬ 
hibits  giving  the  suggested  text  of  articles  covering 
these  policies  to  be  included  in  codes.  The  Memoran¬ 
dum,  exclusive  of  the  exhibits,  follows: 

“1.  Open  Price  Filing:  Prices,  discounts,  rebates, 
allowances  and  terms  and  conditions  of  sale,  shall  be 
filed  with  a  confidential  disinterested  agent  of  the  Code 
Authority  if  any  and  if  none,  with  an  emergency  to  be 
designated  by  NRA.  Immediately  upon  receipt  such 
data  shall  be  noticed  to  all  such  members  of  the  In¬ 
dustry  and  their  customers  as  shall  apply  therefor  and 
defray  the  cost  thereof.  No  higher  price  shall  be  filed 
within  48  hours.  No  member  of  the  Industry  shall  sell 
or  offer  to  sell  except  at  filed  terms  and  conditions ;  nor  | 
shall  he  enter  into  any  combination  or  conspiracy  to 
fix  price  or  intimidate  others  either  by  himself  or  in 
any  such  combination  or  conspiracy. 

2.  Costs  and  Price  Cutting:  (a)  Any  member  of 
such  code  or  of  any  other  code  or  the  customers  of 
either  may  at  any  time  complain  to  the  Code  Authority 
that  any  such  filed  price  constitutes  unfair  competi¬ 
tion  as  destructive  price  cutting,  imperiling  of  code 
wages  and  working  conditions.  Such  Code  Authority 
shall  within  five  days  afford  an  opportunity  to  the 
member  filing  the  price  to  answer  such  complaint  and 
shall  within  14  days  make  a  ruling  or  adjustment 
thereon  to  the  Administrator,  (b)  In  an  emergency, 
declared  by  the  Administrator,  after  proper  showing 
of  cause,  and  for  such  time  as  the  Administrator  may 
determine,  stated  minimum  prices  may  be  approved 
by  the  Administrator. 
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3.  Accounting  Provisions:  Codes  should  contain 
clauses  recommending  principles  of  cost  finding  ap¬ 
propriate  to  the  Industry  and  approved  by  the  Admin¬ 
istrator,  but  no  such  methods  shall  be  obligatory  and 
none  shall  suggest  uniform  additions  to  total  sales 
cost  in  the  form  of  percentages  or  differentials  de¬ 
signed  to  bring  about  arbitrary  uniformity  in  costs  or 
prices 

4.  Adjustment  of  Codes:  Pending  codes  and  codes 
hereafter  submitted  shall  be  adjusted  to  these  policies. 
Divisional  Administrators  shall  seek  through  agree¬ 
ments  with  Code  Authorities  of  approved  Codes  to 
amend  them  to  conform  with  these  policies  and,  wher¬ 
ever  resistance  is  encountered,  the  subject  shall  be 
taken  up  with  the  Administrator.” 

*  * 

DISTRIBUTION  OF  CODE  BLUE  EAGLES 

HE  NRA  has  advised  code  authorities  that  they 
are  entrusted  with  the  distribution  of  Blue  Eagles 
to  the  members  of  their  respective  industries. 

The  Blue  Eagle  insignia  for  members  of  the  can¬ 
ning  industry  will  therefore  be  obtained  through  the 
Canning  Industry  Code  Authority  which,  at  the  ear¬ 
liest  possible  date,  will  send  a  blank  to  each  member 
of  the  industry,  signature  of  which  constitutes  an 
affirmation  of  compliance  with  the  provisions  of  the 
code.  The  Code  Authority  must  have  a  certificate  from 
the  member  of  the  industry  before  it  supplies  the  Code 
Blue  Eagle  insignia  to  him. 


IN  MEMORIAM 

IN  the  death  of  S.  E.  Hulbregate,  the  Ripon  Canning 
Company,  Wisconsin,  has  suffered  a  great  loss. 
He  had  been  associated  with  the  company  for  the 
past  eight  years  and  died  its  President.  Our  sympathy 
is  extended  to  family  and  company. 

*  * 

NEW  COMPANY 

RED  L.  STEVENS  was  made  President  of  The 
Geneseo  Canning  Company,  formed  to  succeed  the 
Midwest  Foods  Company.  Lee  Reeves,  Geneseo, 
Ill.,  is  the  Secretary-Treasurer.  Main  offices  are  lo¬ 
cated  at  Geneseo,  Ill. 

*  Jt 

LINK-BELT  OPENS  WAREHOUSE  IN  DALLAS 

IN  the  interest  of  improving  its  service  to  the  local 
trade,  Link-Belt  Company  has  recently  opened  a 
warehouse  at  413-15  Second  Avenue,  Dallas,  Texas, 
where  extensive  stocks  will  be  carried  of  Caldwell 
and  Link-Belt  conveying  and  power  transmitting 
machinery. 

The  new  warehouse  is  located  in  what  is  commonly 
known  as  the  gin  neighborhood ;  occupies  a  floor  space 
of  10,000  square  feet,  with  50  feet  frontage  on  Second 
Avenue;  and  has  convenient  facilities  for  shipment 
either  by  rail  or  truck. 

The  company’s  sales  office  will  also  be  located  at  the 
warehouse.  Mr.  E.  G.  Wendell  is  resident  manager. 


THE  1934  DIRECTORY  OF  CANNERS 

A  list  of  canners  of  the  United  States,  compiled  by  the  National  Canners  Association,  from  Statistical 
Reports  and  such  other  reliable  data.  2Sth  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washinston,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 


Landreths^  Seeds 

This  is  our  1  50th  Anniversary  year.  It  is  a  long  while  to 
be  in  business  isn’t  it,  ir^  direct  descent  from  father  to  son?  We 
should  know  our  business,  shouldn’t  we?  Give  us  the  chance 
of  showing  we  do  by  placing  your  orders  with  us.  If  there  is 
anything  you  need  for  this  seasons  planting,  write  us  stating 
kinds  and  quantities  and  let  us  quote  you. 

D.  LANDRETH  SEED  COMPANY, 

Business  Established  1 784  OUR  1 50  ANNIVERSARY  YEAR 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  ONCE  popular  columnist  in  Ohio  used  to  say, 
speaking  of  unusual  events,  “Well,  that’s  some¬ 
thing  else  I  never  expected  to  live  to  see  and 
did!”  This  morning  I  heard  a  buyer  for  one  of  the 
leading  wholesale  grocery  houses  in  his  city  order  his 
first  truckload  of  canned,  dry  soaked  peas.  Until  the 
apparent  crop  failure  of  Alaska  peas  this  year  he  would 
not  tolerate  a  can  of  this  product  in  his  warehouse 
although  he  lost  sale  after  sale  to  competitors.  His 
order  was  another  one  I  never  expected  to  live  to  hear 
and  did ! 

If  politics  make  strange  bed  fellows,  droughts 
change  opinions  rapidly.  1934  will  see  more  canned 
soaked  dry  peas  marketed  than  ever  before.  Probably 
enough  will  be  sold  to  set  back  at  least  ten  years  the 
splendid  sales  progress  made  by  leading  pea  canners 
in  educating  the  average  housewife  to  the  excellent 
food  value  and  flavor  of  good  canned  peas.  Corn  can¬ 
ners  did  this  a  few  years  ago  when  standard  corn  was 
short,  human  nature  is  the  same  the  world  over,  we 
can  expect  no  better  example  from  pea  canners. 

Now  that  this  article  of  food(?)  that  should  by  all 
rights  be  excluded  by  law  from  any  list  of  canned 
foods  is  about  to  be  marketed  in  volume,  it’s  about 
time  some  canner  or  canners  awoke  to  the  possibilities 
of  selling  a  better  can  of  soaked  dry  peas  than  his 
competitor.  So  far  all  cans  I  have  seen  have  verged 
closely  on  misrepresentation  in  that  they  have  made 
as  little  mention  as  possible  of  the  fact  that  the  prod¬ 
uct  in  the  can  was  packed  from  seed  peas.  Some  have 
embellished  the  label  with  filligree  work,  elaborate 
vignettes,  etc.,  in  an  attempt  to  make  the  housewife 
feel  the  product  in  the  can  was  exceptional.  I  have 
yet  to  learn  of  a  canner  who  took  the  housewives  of 
the  country  into  his  confidence  to  the  extent  of  telling 
them  in  black  and  white  why  canned  soaked  dry  peas 
were  good  for  the  table  and  why  they  were  packed  in 
the  first  place.  Of  course  this  would  not  have  been 
possible  except  in  an  instance  such  as  we  find  now 
when  packs  of  low  priced  peas  will  be  so  short  canners 
have  an  excuse  aside  from  a  purely  personal  one  for 
canning  them. 

Right  here  I  will  make  my  opinion  in  the  matter 
clear.  Any  canner  packing  anything  except  quality 
goods,  acceptable  in  every  way  in  comparison  with  the 
“fresh”  article  is  doing  all  he  can  toward  reducing  the 
value  of  his  entire  investment  in  the  canning  business. 
What  is  more  serious,  he  is  destroying  the  labor  of 


those  who  have  worked  painstakingly  for  years  toward 
the  day  when  every  home  in  the  country  would  wel¬ 
come  canned  foods  into  its  pantries  because  they  were 
the  equal  in  every  way  to  anything  to  be  bought  in  the 
produce  market.  Millions  of  dollars  have  been  spent 
in  educating  the  food  buyers  for  the  homes  of  the 
nation  in  the  most  minute  details  of  what  canned  foods 
are,  why  they  are  healthy,  why  more  of  them  should 
be  served  daily.  Then  selfish  canners,  spured  by  greed, 
jumped  at  the  chance  to  make  a  few  extra  dollars  when 
profits  were  lean  and  canned  field  corn  and  dried  peas 
and  lima  beans. 

These  canned  dried  products  have  always  been  mar¬ 
keted  on  the  basis  of  low  price  and  price  appeal  to 
the  consumer.  Probably  for  the  first  time  this  season 
there  is  a  legitimate  excuse  for  the  action.  Standard 
peas  are  scarce,  as  soup  stock  or  base,  canned  dried 
peas  will  answer  the  purpose  if  no  others  are  avail¬ 
able  at  a  reasonable  price.  If  the  industry  will  face 
facts  and  spread  them,  we  may  go  through  the  season, 
hold  our  buyers  of  canned  peas  and  still  sell  all  we 
can  pack  in  1935  or  whenever  we  get  a  pea  pack  again. 

But  we  should  never  lose  sight  of  the  fact  that 
canned  dried  peas,  canned  field  corn  and  canned  dry 
limas  are  a  poor  substitute  at  best  for  the  poorest  can 
of  the  real  article.  Acknowledging  this,  make  a  virtue 
of  necessity  and  tell  first  of  all  our  representatives  and 
then  the  public  just  what  the  canned  dried  article  is, 
why  it  has  been  canned  and  what  it  can  best  be  used 
for  on  the  table.  Then  let’s  not  sneak  into  a  buyers 
presence  with  a  can  behind  our  back  but  instead,  show 
the  can  with  pride.  Tell  your  buyer  all  about  it,  just 
what  you  have  done  while  processing  it  to  make  the 
contents  tender  and  within  U.  S.  Government  stand¬ 
ards  for  tenderness.  Print  labels  giving  uses  for  the 
contents  of  the  can  and  be  sure  the  recipes  have  been 
tested  in  actual  use. 

Get  away  from  price  comparisons,  sell  your  pack 
of  dried  foods  at  a  profit  and  not  in  direct  competition 
with  the  cheapest  one  on  the  market.  Justify  the 
higher  price  by  the  information  concerning  your  pack 
which  you  will  give  your  customers. 

In  the  first  few  thousands  of  cases  you  sell,  place 
a  broadside  to  grocers  and  clerks  telling  them  what  the 
product  is,  why  it  is  a  good  one  how  they  should  dis¬ 
play  it  and  what  they  should  say  to  their  customers 
who  ask  their  opinion  of  it. 
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QUALITY  SEED  PEAS 

Conners'  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PATElfTED 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufacturers  of 

THE  MORRAL  CORN  HUSKER 
Either  single  or  double 
THE  MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 
THE  MORRAL  COMBINATION 
CORN  CUTTER 
For  whole  grain  or  cream  style  com 
THE  MORRAL  LABELING  MACHINE 
and  other  machinery 


Write  for  Catalogue  and  )urther  tarticulars 

MORRAL  BROTHERS,  Mortal,  Ohio 


PATENTED 

BROWN  BOGGS  CO..  Ltd. 
Hamilton,  Ont., 

Sola  Agenta  for  Canada 


ATTENTION  f 
PICKLERS  • 

NOW  is  the  time  to  S've  your  pack  the  extra 
boost  .  .  .  make  it  so  attractive  that  it's  selected 
for  the  store's  display. 

Pimiexo  Flakes 

give  that  dash  and  eye-appeal,  the  shopper  just 
can't  resist.  Use  generously  in  sweet  mixed,  Rel¬ 
ish,  Spreads,  etc.,  and  draw  the  customer  to  your 
pack. 

Pimiexo  cut  in  3  standard  sizes; 

Large — for  sweet  mixed. 

Medium — for  relish. 

Small — for  spreads,  dressings. 

Very  economical — no  waste,  no  re-handling,  no 
spoilage — small  investment. 

Order  today  .  .  .  quick  shipments 

CHILI  PRODUCTS  CORPORATION,  LTD. 

1 841  East  50th  St.,  Los  Angeles,  Calif. 

160  E.  Illinois  St.,  Chicago,  ill. 


Notice  to  our  Customers 


Our  customers  are  requested  to  anticipate  their 
requirements  by  a  week,  plus  time  for  freight 
shipment,  when  ordering  new  TOWNSEND 
Cutters  or  the  rebuilding  of  old  ones. 

We  endeaver  to  give  immediate  service  at  ail 
times  but  last  week  we  were  entirely  cleaned 
out  of  new  machines  and  certain  parts  -  -  it  may 
be  your  luck  to  find  the  same  condition  existing 
if  you  wait  until  the  last  moment  to  order. 

Please  co-operate  with  us  in  this  matter,  so  that 
we  can  take  care  of  everyone. 

Burton,  Cook  &  Company,  Inc. 

Rome,  «  »  N.  y. 
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In  letters  to  your  trade  tell  the  same  story  again. 
Take  particular  pains  to  outline  just  the  advertising 
copy  to  be  used  in  advertising  your  product.  Too  many 
large  markets  have  been  advertising  canned  peas  as 
such  with  no  designation  of  the  exact  nature  of  the 
contents  of  the  can.  Buyers  have  noted  the  extremely 
low  prices,  examined  the  label  on  the  can  and  then 
passed  up  the  purchase  because  of  the  misrepresen¬ 
tation  in  the  matter.  Have  your  advertising  customers 
tell  the  whole  story  of  canned  soaked  peas  and  your 
goods  will  sell  on  their  merits  plus  the  attractive  price 
on  them.  They  will  repeat  if  used  as  they  should  be  and 
for  no  other  purpose. 

Experiment  with  the  cooking  of  the  product  after 
the  can  is  opened.  Maybe  the  addition  of  some  sugar 
while  the  contents  of  the  can  are  being  heated  in  an 
open  saucepan  will  improve  the  flavor.  Maybe  cook¬ 
ing  for  fifteen  mfnutes  will  further  improve  the  serv¬ 
ing  when  on  the  table.  Include  in  your  label  informa¬ 
tion  just  the  information  you  find  to  be  helpful  in 
preparing  a  wholesome,  savory  dish. 

In  every  piece  of  sales  information  you  put  out,  in 
each  letter  you  write  regarding  your  product,  in  all 
your  sales  talks,  make  evident  that  your  pack  of  dried 
soaked  peas  is  made  because  of  weather  conditions. 
Explain  fully  that  your  intention  is  to  truthfully  label 
your  output  and  in  such  a  way  that  no  confusion  will 
result  in  the  minds  of  any  user  when  she  is  making 
comparisons  between  the  1934  canned  dried  peas  and 
your  usual  pack  of  canned  peas.  Make  very  plain  that 
canned  peas  from  the  fields  to  the  can  in  a  few  hours 
are  not  to  be  even  considered  in  the  same  thought 
with  those  you  are  offering  for  particular  purpose  and 
because  of  a  need  existing  at  present. 

You  may  be  tempted  to  use  some  labels  you  now 
have  and  wish  to  use  up.  I  would  not  do  this.  Nine 
chances  out  of  ten  your  old  label  will  still  have  some 
value  in  the  consumer’s  mind.  When  you  use  it  for 
this  product  you  feel  you  must  pack,  you  are  trading 
on  the  reputation  of  some  label  that  once  stood  for 
quality,  no  matter  how  poor.  In  comparison  the  worst 
you  ever  put  out  was  better  than  the  food  you  will 
pack  to  keep  you  in  the  market. 

Better  keep  out  of  it  altogether  unless  you  protect 
your  position  by  making  the  foregoing  explanations 
and  taking  the  action  suggested. 

When  you  do  get  a  surplus  of  canned  peas  again,  it 
may  be  worth  something  in  good  will,  character  and 
reputation  if  you  are  able  to  say  you  never  packed 
dried  soaked  peas  or  beans  or  even  field  corn.  If  you 
feel  you  must  pack  them  this  season,  do  so  honestly 
and  tell  your  trade  what  you  are  doing,  why  and  how 
you  are  attempting  to  give  them  full  value  in  the 
product  and  can. 


Complete  line  of  CANNING  MACHINERY 
for  any  cannins  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


FRUIT  PRICES  WORRY 

HOLE  SALE  grocery  and  chain  store  distributors  of 
canned  foods  under  private  labels  are  showing  considerable 
concern  over  the  high  opening  prices  already  named  on  some 
lines  of  California  canned  fruits,  and  the  indicated  advances 
over  1933  levels  in  the  cases  of  other  fruits  on  which  no  open¬ 
ing  has  been  made  as  yet. 

Advances  in  canned  fruits  during  the  past  year,  it  is  felt, 
seriously  affected  consumption  on  a  number  of  lines,  and  some 
private  label  distributors,  in  an  effort  to  hold  down  retail  prices, 
are  understood  to  have  used  choice  grade  instead  of  fancy 
quality  under  their  featured  labels  in  some  instances. 

When  1934  packs  reach  the  market,  however,  costs  will  have 
risen  so  substantially  that  the  distributors  feel  that  then  will 
be  a  serious  shrinkage  in  demand,  and  because  of  this  feeling 
they  are  reluctant  to  place  any  substantial  orders  for  new 
packs  until  they  have  more  information  to  guide  them  as  to 
the  probable  public  reaction  to  advanced  price  levels. 

Of  course,  it  is  realized  that  the  “New  Deal”  era  has  brought 
about  a  general  rise  in  living  costs,  and  the  public  has  absorbed 
these  higher  costs  with  little  disturbance  to  established  demand 
in  most  industries.  In  the  food  field,  however,  the  reaction  to 
advanced  price  levels  has  not  been  so  favorable.  Advances  of 
but  1  cent  per  quart  on  milk,  with  the  accompanying  ballyhoo 
anent  the  plight  of  the  farmer  and  the  salvation  to  the  rural 
districts  which  the  1  cent  increase  would  bring,  have  been 
fought  strenuously  in  many  large  centers  of  consumption. 
Higher  prices  on  groceries,  including  many  items  of  canned 
foods,  have  developed  considerable  consumer-resistance  since  the 
beginning  of  the  year,  judging  from  the  tonnage  sales  figures 
of  the  chain  stores,  and  the  independent  retail  grocery  trade 
likewise  has  reported  that  the  public  is  not  taking  kindly  to 
higher  costs  for  foodstuffs. 

Under  these  circumstances,  distributors  believe,  and  bearing 
in  mind  the  need  for  the  conservation  of  cash  resources,  it  is 
unwise  to  stock  up  too  heavily  on  new  pack  canned  foods.  All- 
in-all,  it  appears  probable  that  the  packers  will  be  called  upon 
to  finance  and  warehouse  the  new  pack  of  canned  fruits  for  a 
considerably  longer  period  than  is  normally  the  case. 

JAPAN  A  COMPETITOR 

The  extent  to  which  Japan  is  forging  ahead  as  a  factor  in 
the  canned  foods  markets  of  the  world  is  indicated  by  a  re¬ 
port  from  Assistant  Trade  Commissioner  Donald  W.  Smith  at 
Tokio. 

Despite  import  restrictions  imposed  in  various  markets  dur¬ 
ing  the  past  year,  exports  of  canned  and  bottled  foods  from 
Japan  were  47  per  cent  greater  in  volume  in  the  first  quarter 
of  1934  than  in  the  corre.sponding  period  of  1933. 

Japanese  export  trade  in  canned  foods  during  the  first  three 
months  of  the  current  year,  the  report  states,  was  featured  by 
the  phenomenal  increase  in  exports  to  the  United  Kingdom, 
the  decline  in  exports  to  the  United  States,  and  the  heavy  ex¬ 
ports  of  canned  fruits. 

Total  shipments  of  canned  food  from  Japan  during  the  first 
quarter  amounted  to  24,929,959  pounds,  valued  at  7,604,435  yen, 
compared  with  17,778,958  pounds,  valued  at  6,481,154  yen  dur¬ 
ing  the  corresponding  period  of  1933.  Exports  of  canned  fruits 
amounted  to  9,136,956  pounds,  valued  at  1,621,182  yen  during 
the  1934  quarter,  a  gain  of  approximately  7,000,000  pounds  over 
the  first  quarter  of  1933. 

The  United  Kingdom  was  Japan’s  best  customer  for  canned 
foods  during  the  current  year,  exports  to  that  market  in  the 
first  quarter  amounting  to  10,390,045  pounds,  or  40  per  cent 
of  the  total  exports,  while  shipments  to  the  United  States 
amounted  to  only  2,727,060  pounds,  or  12  per  cent.  During  the 
corresponding  period  a  year,  the  United  States  had  been  Japan’s 
best  customer,  taking  38  per  cent  of  total  exports  of  canned  foods 
while  shipments  to  the  United  Kingdom  amounted  to  only  17 
per  cent  of  the  total. 

The  decline  in  exports  to  the  U.  S.,  the  report  points  out,  is 
due  to  the  smaller  shipments  of  tuna  and  crab.  The  rise  in 
canned  fruit  exports  is  attributed  to  the  increasing  British  de¬ 
mand  for  canned  Japanese  oranges. 


June  18, 193^ 


THE  CANNING  TRADE 


19 


Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  he  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  unth  money.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE— Homogenizers  and  Viscolizers,  all  sizes 
from  50  gal.  to  800  gal.  All  machines  rebuilt.  Write 
for  prices  and  specifications. 

Otto  Biefeld  Co.,  Inc.,  118  N.  Water  St., 
Watertown,  Wis. 

FOR  S^LE— 

2  Monitor  small  power  Cherry  Fitters. 

1  Current  Finishing  Machine. 

1  Monitor  Pea  Recleaner. 

2  5x5  Copper  Kettles. 

2  6x6  Glass  Lined  Tanks  with  or  without  coil. 

1  6’  Vacuum  Pan,  complete  unit  Vacuum  Pump. 

2  Glass  Lined  Tanks  and  fittings. 

1  1’  Vacuum  Pan  good  for  tomato  paste,  tomato 
juice  or  milk. 

1  No.  1  tin  Filler. 

15x6  Steel  Glass  Lined  Tank. 

The  above  are  in  A-1  condition. 

Address  Box  A-1977  care  of  The  Canning  Trade. 

FOR  SALE- 

1  Monitor  Whirlpool  Washer 
1  Power  Apple  Filler 
1  Beet  Grader 

1  Morgan  Nailing  Machine  with  electric  motor. 

All  in  excellent  condition. 

Yates  County  Canning  Co.,  Penn  Yan,  N.  Y. 

FOR  SALE— Two  Chisholm-Ryder  Bean  Snippers. 
These  Snippers  are  in  A-No.  1  condition. 

Lineboro  Canning  Co.,  Lineboro,  Md. 

FOR  SALE— One  Ayars  Universal  Filler,  monel  fitted 
throughout,  equipped  to  handle  No.  1  EO  and  and 
No.  2  cans,  particularly  adapted  for  handling  peas, 
beans,  corn  and  tomatoes. 

Dr.  P.  Phillips  Co.,  Orlando,  Fla. 

Wanted  —  Machinery 

WANTED— Attention  Canners  in  New  York  State.  We 
want  to  buy: 

Ayars  or  Homemade  Hot  Water  Exhaust  for  No.  2’s 
and  No.  lO’s. 

Monitor  Cherry  Washer. 

Hot  Water  or  Steam  Tomato  Washer. 

16  to  20  ft.  Picking  Table. 

Tomato  Pulp  Machine. 

3.000  good  used  5/8  Tomato  Hampers. 

Water  Tank,  approximately  1,000  gal.  capacity. 

Dish  Pans  and  Pails. 

Lewis  Bean  and  Rhubarb  Cutter. 

We  want  to  rent:  Monitor  or  Dunkley  Cherry  Fitter. 
Give  full  details  in  first  letter  and  where  located. 

Address  Box  A-1975  care  of  The  Canning  Trade. 


WANTED— Steam  Hoists,  Sprague-Sells  Filling  Mach¬ 
ines,  Closed  Retorts,  Process  Crates,  etc.  We  buy 
and  sell  complete  factories.  Send  list  of  offerings 
and  requirements. 

Ashley  Mixon  Co.,  Phelps  &  Washington  Sts., 

Springfield,  Mo. 

For  Sale  —  Plants 

FOR  SALE— Tomato  Plants;  Cabbage  Plants  now  ready. 
150  acres  for  1934.  Varieties  Cabbage;  Copenhagen 
Market,  Allhead,  Flatdutch,  Wakefields,  Danish  Ball- 
head,  All  Seasons  (Yellows  Resistant).  Varieties 
Tomato:  Marglobe,  Pritchard,  Greater  Baltimore, 
Indiana  Baltimore,  Stone,  Bonnybest,  etc.  Write, 
phone  or  wire  for  prices,  or  come  to  our  farms.  Loc¬ 
ation:  U.  S.  Highway  No.  1  between  Richmond,  Vir¬ 
ginia  and  Norfolk,  Virginia.  Shipping  Capacity  750 
thousand  daily.  Sturdy,  hand  selected  plants  grown 
from  treated  seeds.  Your  orders  solicited. 

J.  P.  Councill  Co.,  Franklin,  Va. 

FOR  SALE— About  5,000,000  Marglobe  and  Indiana 
Baltimore  Tomato  Plants,  grown  from  Associated 
Seed  Growers  seed.  Price  60T  per  1,000  unpacked 
F.O.B.  plant  bed,  Machipongo,  Virginia. 

Eastern  Shore  Canning  Co.,  Machipongo,  Va. 

For  Sale  —  Factory 

FOR  SALE— Canning  Plant  in  the  Ozarks  for  various 
products.  400  acres  tomatoes  under  contract  for  1934. 
For  particulars. 

Address  Box  A-1974  care  of  The  Canning  Trade. 

Help  Wanted 

WANTED — Ketchup  Cook.  Good  salary.  State  experience. 

Address  Box  B-1971  care  of  The  Canning  Trade. 

Situations  Wanted 

POSITION  WANTED — Do  you  require  the  service  of  a  Factory 
Superintendent?  Have  had  14  years  experience  canning  corn, 
beans  and  apples.  Can  furnish  best  of  references  as  to  ability 
and  character.  Age  38.  Will  go  anywhere.  Would  consider 
some  other  position  packing  other  products  if  chance  for  advan¬ 
cement. 

Address  Box  B-1964  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Manager  of  plant  canning  pickles  and 
kraut.  Have  had  a  long  practical  experience  in  the  manu 
facture  and  sale  of  both  products.  Have  a  most  tl^rough  know¬ 
ledge  of  cost  accounting.  Have  installed  cost  system  on  both 
products  in  plants.  Can  give  excellent  references. 

Address  Box  B-1976  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent-Processor  in  New  York 
State.  10  years  experience  in  canning  of  fruits  and  the  following 
vegetables;  Spinach,  Beets,  String  Beans  and  Tomatoes.  Can 
furnish  best  of  references. 

Address  Box  B-1979  care  of  The  Canning  Trade. 
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PHILLIPS  CAIV  COMPANY 

^J^anufaciuren  of  Packers  Sanitarij  Gam 


. .  0)ivision  of  llie  . . 

PHILLIPS  PACKIIVG  COIHPAIVY,  Inc 

J^jclicrs  of  J^hillifjs  Delicious  Qualilif  Canned  fJooSs 

CAMBRIDGE  •  MARYLAND,  C.S.A. 


PEAK  Production  demands 
PEAK  Performance! 

A  n  accurate,  clean  till  at  constant  high  speed 


roy'TV\"'*'^  f\\\  •  ■  '^rW\r\^  \p^6s^^ 

\  s\op 


Write  For 


P.  J0h(j£NSEN 

311  California  SI. 
San  Francisco,  Calif. 
Sales  Kepresentative 
raciilc  Coast 


June  18, 1034. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Some  Drought  Relief  But  Not  Enough — This  Region  Fortunate 
— Furnishes  the  Contrast — Splendid  Crop  Reports — Why 
Canners  Are  Unwilling  Sellers. 

CROPS — One  swallow  may  not  make  a  summer, 
but  one  good  rain  can  end  a  drought  that  is 
months’  old,  in  many  opinions.  And  so  it  has 
already  been  said  that  the  drought  in  the  mid-west 
has  been  broken.  In  fact  it  has  not  been  even  deeply 
dented  up  to  the  time  this  is  written.  Thank  God 
they  have  had  copious  rains,  and  many  acres  of  thirsty 
soil  have  been  refreshed,  but  not  all  of  them  in  all 
sections,  and  not  nearly  enough.  That  applies  to  on¬ 
coming  crops,  not  to  those  which  are  practically  made 
or  soon  will  be  ready  for  harvest.  There  is  no  relief 
for  them ;  they  have  gone  too  far. 

So  you  impatient  brokers  who  are  chafing  because 
pea  canners  will  not  release  more  futures,  and  you 
urban  buyers  who  are  grumbling  at  the  news  that 
deliveries  will  be  heavily  pro-rated,  withhold  your 
fault-finding  and  accusations  of  unfairness.  Peas 
that  blossom  six  and  eight  inches  high  on  parched 
soils,  cannot  make  a  crop  even  if  a  deluge  occurs. 
Ask  your  gardner  or  farmer-friend  if  a  drought  can 
be  ended  so  quickly  and  so  completely;  and,  even  if 
ended,  if  crop  damage  is  wiped  out  by  the  ending. 
And  he  will  undoubtedly  tell  you  that  the  latter  half 
of  June  into  July  is  not  the  season,  anywhere,  to  ex¬ 
pect  frequent  and  good  rains  with  mild  temperatures. 
Storms  can  come  to  break  the  drought,  but  to  expect 
spring-like  rains  to  nurse  along  all  crops  at  this  time 
of  the  year  is  expecting  too  much  of  generous  old 
Dame  Nature.  The  next  thirty  days  usually  witness 
an  extreme  heat  spell ;  not  cool  weather  with  good 
rains. 

But  you  have  another  splendid  display  of  Crop 
Reports,  this  week,  and  you  canners  at  least  should 
be  good  “dirt  farmers,”  and  therefore  able  to  deduct 
the  real  picture  of  things  as  they  are.  It  is  magnifi¬ 
cent  the  way  our  readers  are  responding  to  our  re¬ 
quests  for  crop  reports,  and  everyone  knows  how 
much  they  are  appreciated.  Strange  that  our  immedi¬ 
ate  section — this  Tri-State  region— is  lagging  behind 
in  this  good  support.  This  is  undoubtedly  due  to  the 
fact  that  the  canners  hereabouts  are  busy  canning 
peas,  spinach,  and  with  string  beans  just  in  the  of¬ 
fing.  But  having  read  other  canners’  reports  from 
other  sections,  they  owe  it  to  themselves  to  hold  up 
their  end,  and  not  to  be  outdone  in  a  generous  return 
of  the  favor.  Remember  “it  is  more  blessed  to  give 


than  to  receive,”  and  let’s  have  your  reports,  so  that 
the  picture  of  the  whole  country  may  be  complete. 

THE  MARKET — Last  week  we  mentioned  that 
some  leading  canners  had  withdrawn  from  the  mar¬ 
ket  because  of  the  uncertain  conditions  in  the  great 
middlewestern  country.  This  week  other  great  con¬ 
cerns  have  followed  suit.  It  is  the  only  sensible  thing 
to  do.  “Oh !  these  crops  will  come  through,  and  there 
will  be  plentiful  packs  of  everything,”  say  the  city 
broker  and  buyer.  Maybe  they  will;  but  right  now 
there  is  nothing  to  indicate  it.  With  spot  stocks  out 
of  the  way  and  the  market  dependent  upon  this  year’s 
packs  to  a  greater  extent  than  ever  before ;  with  crops 
so  seriously  and  undeniably  threatened,  and  with  con¬ 
sumption  on  the  improve  due  to  better  business,  why 
should  any  sane  canner  throw  away  every  chance  of 
higher  prices  by  selling  out  now?  No  one  in  this  in¬ 
dustry  can  recall  when  the  gamble  was  ever  before 
so  much  in  favor  of  the  canners  as  it  is  today.  The 
sound,  sane,  business  canners  want  no  more  orders 
on  their  books  for  futures,  because  they  believe  that 
only  a  miracle  could  produce  packs  that  will  prevent 
the  market  prices  on  canned  foods  being  much  higher, 
next  fall,  than  they  are  now. 

The  buyers  are  more  anxious  traders  than  are  the 
canners,  and  naturally  the  market  prices  are  very 
firm.  Trading  is  of  small  calibre  because  spots  are 
not  plentiful,  and  they  are  dealing  them  out  “gin¬ 
gerly.”  Future  peas  are  being  delivered  from  this 
region,  and  the  pack  is  drawing  to  its  close  with  a 
good  record.  No  kick  in  this  neck  of  the  woods  on 
present  or  prospective  crops;  but  consumption  of 
canned  foods  has  increased  so  enormously  that  where¬ 
as  this  region  used  to  produce  a  goodly  proportion  of 
the  market’s  needs,  it  now  supplies  a  relatively  small 
proportion.  This  region  merely  furnishes  the  com¬ 
parison,  the  exception  to  the  poor  crop  condition  of 
the  country  as  a  whole. 

Coast  pear  growers,  finding  their  crop  badly  cur¬ 
tailed,  want  no  crop  and  pack  curtailment  and  want 
to  go  it  alone,  and  they  will  do  so.  The  peach  grow¬ 
ers  want  to  act  in  the  same  way,  out  there.  Just  an¬ 
other  case  of  the  growers  saying  to  the  canners  “heads 
we  win,  tails  you  loose.”  It’s  too  bad;  but  it  is  per¬ 
fectly  normal.  Labor  is  saying  the  same  thing  after 
all  the  Government  has  done  for  it.  Both  of  these 
great  factors  are  easily  spoiled,  and  now  they  are 
showing  their  “tempers.”  Salmon  canners  and  gen¬ 
eral  shippers  are  feeling  it  now;  other  canners  have 
yet  to  go  through  these  strike  troubles. 

The  Philadelphia  Exchange  shows  increasing 
strength  in  all  canned  foods  prices,  running  up  into 
the  winter.  It  merely  reflects  the  market  feeling. 
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Prices  on  this  market  are  holding  well  and  there  is  no 
reason  for  weakening  prices.  The  tendency  is  up¬ 
wards. 

Read  the  market  reports  from  other  canned  foods 
centers  and  you  will  note  this. 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER" 

Special  Correspondent  of  "The  Canning  Trade” 

Spot  Markets  Firmer,  Reflecting  Bullish  Reports  on  New  Packs 
— Pro  Rata  Deliveries  on  Peas,  Tomatpes,  and  Corn  by  Midwest 
Packers— Strike  Still  Delays  Canned  Foods  Shipments  to  East 
From  Pacific  Coast 

New  York,  June  15,  1934. 

ENERAL  MARKET — While  there  has  not  been 
any  further  improvement  in  spot  buying,  there 
continues  a  fair  amount  of  day-to-day  trading 
in  small  lots  as  distributors  come  into  the  market  for 
supplies  required  for  prompt  delivery  against  com¬ 
mitments  already  made.  The  market  undertone  has 
definitely  strengthened,  and  the  outlook  indicates  a 
gradual  rise  as  new  pack  goods  come  onto  the  market. 
Reports  from  the  midwest  are  still  extremely  bullish 
on  new  pack  peas,  corn,  and  tomatoes,  and  on  the 
Pacific  Coast  firmness  in  the  outlook  for  canned  fruits 
and  salmon  continued  to  characterize  the  week’s  news. 

PRO-RATA  DELIVERIES— Between  the  AAA  ef¬ 
forts  and  the  vagaries  of  dame  nature,  crop  reduction 
has  become  very  much  of  a  reality  in  the  Mid-west, 
and  Libby,  McNeill  &  Libby  this  week  awakened  mem¬ 
ory  of  other  days  when  it  announced  that  it  expected 
to  prorate  deliveries  on  future  pea  contracts,  with  a 
delivery  of  approximately  35  per  cent,  and  that  unless 
weather  conditions  should  show  a  decided  change  for 
the  better,  it  would  be  able  to  deliver  only  about  50 
per  cent  on  tomato  and  corn  contracts.  Further  an¬ 
nouncements  of  short  deliveries  are  looked  for  from 
other  packers,  although  in  view  of  the  moderate 
amount  of  futures  business  booked  this  year,  most 
packers  are  taking  care  of  the  short  pack  situation 
merely  by  withdrawing  from  the  market. 

SOUTHERN  PEAS  ACTIVE— With  the  pea  outlook 
in  the  Mid-west  very  uncertain,  but  definite  indications 
of  short  packs  at  hand,  buyers  are  turning  to  the 
Southern  market  for  a  larger  proportion  of  their  re¬ 
quirements  and  the  market  during  the  current  week 
has  witnessed  more  activity  than  for  some  time  past. 
Jobbers  in  the  Mid-west  have  been  active  buyers  in 
the  Eastern  market  during  the  period,  which  lends 
strength  to  the  bearish  reports  emanating  from  pack¬ 
ing  centers  in  Wisconsin,  Illinois,  and  Michigan. 
Southern  packers,  somewhat  belatedly,  are  awakening 
to  the  realization  that  canned  peas  this  year  are  going 
to  be  worth  more  money  than  they  had  expected. 

FUTURES  EXCHANGE — To  one  versed  in  organ¬ 
ized  futures  commodity  trading  in  other  industries, 
the  fact  that  the  trade  in  general  has  not  made  more 
use  of  the  hedging  facilities  on  corn,  peas,  and  toma¬ 
toes  offered  by  the  Philadelphia  canned  foods  exchange 


comes  as  a  surprise.  The  Philadelphia  market  offers 
the  ideal  medium  for  canners  and  distributors  alike 
to  hedge  on  this  year’s  pack,  but  apparently  the  trade 
as  yet  is  not  sufficiently  acquainted  with  the  mechanics 
of  this  trading  to  take  advantage  of  the  opportunity. 

CHINOOKS  QUOTED  — McGovern  &  McGovern, 
Inc.,  have  announced  opening  prices  on  Chinooks, 
packed  by  Columbia  River  Salmon  Company,  as  fol¬ 
lows:  Fancy  spring  pack.  Is  oval,  $5.25;  halves,  oval, 
$3.25;  Is  flat,  $3.25;  halves,  flat,  $1.80;  quarters,  flat 
$1.10;  choice,  Is  flat,  $2;  halves  flat,  $1.25;  standard 
flat  ones,  $1.65,  all  f.  o.  b.  steamer. 

ALASKA  SALMON — Prices  on  all  grades  of  Alaska 
salmon  continue  firm  with  reports  of  the  new  pack 
still  discouraging.  Considerable  difficulty  is  still  being 
encountered  in  getting  out  shipments  from  Portland 
and  Seattle  for  the  East  Coast,  and  a  number  of 
steamers  are  reported  to  have  abandoned  their  regular 
calls  at  Pacific  Northwest  ports,  pending  some  adjust¬ 
ment  of  the  dockworkers’  strike.  While  stocks  of  sal¬ 
mon  held  on  spot  here  are  not  large,  nothing  in  the 
nature  of  a  shortage  has  developed  as  yet. 

TOMATOES — The  market  for  Southern  tomatoes 
has  firmed  up  slightly  during  the  week,  and  canners 
are  showing  less  disposition  to  consider  bids  under 
their  posted  prices,  with  2s  stronger  at  82V2C  per 
dozen.  With  the  Midwestern  tomato  crop  seriously 
damaged  by  the  drought,  it  is  anticipated  that  many 
distributors  normally  drawing  their  requirements  from 
that  area  will  have  to  turn  to  California  and  the  Tri- 
States  this  year,  and  with  this  condition  obtaining, 
higher  prices  appear  logical  in  the  near  future. 

CORN — As  is  the  case  with  tomatoes  and  peas, 
corn  packed  in  the  Southern  States  likewise  promises 
to  be  more  of  a  factor  in  the  market  for  standard  qual¬ 
ity  this  season,  and  the  market  outlook  is  somewhat 
improved,  with  canners  firm  at  TTi/oc  to  80c  per  dozen, 
f.  o.  b.  cannery,  with  the  top  figure  favored  by  most 
canners.  It  is  interesting  to  note  that  January  com 
is  being  quoted  at  75  bid,  77  offered,  on  the  Philadel¬ 
phia  Canned  Foods  Exchange,  which  would  indicate 
short-sightedness  on  the  part  of  some  sellers,  if  re¬ 
ports  as  to  the  probable  size  of  the  1934  pack  are  to 
be  credited. 

BOY,  A  CRYING  TOWEL !— Canned  foods  buyers 
are  having  frequent  recourse  to  their  crying  towels 
as  reports  of  price  advances  at  primary  points  con¬ 
tinue  to  pile  up.  Distributors  have  taken  the  stand 
that  the  market  will  not  carry  the  higher  prices  quoted 
on  a  number  of  canned  foods  items  this  year,  and  are 
reinforcing  their  judgment  by  refusal  to  buy  futures 
except  in  nominal  quantities.  Droughts  and  higher 
crop  prices  are  apparently  discounted  to  the  full  by  the 
distributors,  who  will  not  believe  that  the  nation’s 
buying  power  has  increased  until  they  see  more  defi¬ 
nite  evidences  of  this  recovery  on  the  part  of  the  con¬ 
suming  public. 

CALIFORNIA  FRUITS— With  the  carryover  of  old 
pack  California  fruits  sadly  depleted.  West  Coast  pack¬ 
ers  are  going  into  the  new  season  in  a  good  statistical 
position,  although  they  are  somewhat  concerned  over 
the  high  prices  which  they  must  pay  for  fruits  under 
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the  various  A.A.A.  growers’  marketing  agreements. 
These  advances  in  raw  material  costs  will  naturally 
have  to  be  reflected  in  prices  for  the  canned  product, 
as  will  the  higher  cannery  overhead  costs  incidental 
10  N.R.A.  operation.  Dried  fruit  packers  are  bidding 
sharply  against  the  canners  for  top  quality  peaches  and 
apricots  in  California,  it  is  reported,  while  the  compe- 
lition  of  the  dried  fruit  interests  also  promises  to  be  a 
factor  in  pear  prices  this  year.  Buyers  express  the 
belief  that  the  indicated  high  prices  for  California 
canned  fruits  this  year  will  have  a  serious  effect  upon 
consumption. 

“RELIEF  CANNERIES” — Reports  from  many  sec¬ 
tions  of  the  country,  notably  the  Southern  States,  tell 
of  the  establishment  of  numerous  canneries  this  year 
as  features  of  local  relief  projects,  many  of  these  plants 
being  designed  to  absorb  surplus  production  of  entire 
counties.  While  the  packs  of  these  plants  will  not 
compete  in  the  open  market  with  the  production  of  the 
commercial  canneries,  this  heavy  increase  in  canning 
is  bound  to  have  its  effect  upon  the  sale  of  the  com¬ 
mercially-packed  product,  and  this  angle  is  being  taken 
into  consideration  by  wholesale  grocers  and  chain  store 
distributors  in  the  areas  most  affected. 

ANNUAL  PARTY — ^This  week  marked  the  highlight 
in  the  West  Side’s  golfing  circles  on  the  occasion  of 
the  annual  golf  party  given  by  A.  L.  North,  veteran 
broker  and  head  of  the  firm  of  North  &  Dalzell,  Inc. 
This  year’s  outing  was  at  the  Englewood  Country  Club 
and  the  guests  constitute  a  virtual  “Who’s  Who”  of 
the  New  York  grocery  trade.  Among  those  present 
were:  P.  C.  Staib,  Norman  L.  Mark,  W.  L.  Juhring, 
Sylvan  Stix,  W.  S.  Seeman,  Isaac  Seeman,  Henry  Heite- 
man,  C.  A.  Lumb,  H.  J.  Lestrade,  H.  E.  Sayre,  Hayden 
Dudley,  A.  C.  Clark,  V.  P.  Wilkinson,  Richard  Thursby, 
J.  Fred  Dorn,  E.  H.  Trubenbach,  Joseph  Sinimons,  T.  S. 
Vallett,  H.  F.  C./Kilian,  Arthur  P.  Williams,  S.  Cham¬ 
ber,  John  W.  Kyger,  A.  V.  Freeman,  and  Harry  Faulk¬ 
ner. 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

General  Market  Firm — Drought  Temporarily  Relieved — Pea 
Canners  Fear  to  Add  to  Future  Bookings — Some  Future  Corn 
Sold — Spot  Tomatoes  Cleaning  Up. 

Chicago,  June  15,  1934. 

ENERAL  MARKET  —  Buying  and  selling  of 
spot  canned  foods  have  been  so  closely  linked 
with  the  unusual  weather  conditions  that  have 
prevailed  throughout  the  Middlewest  that  it  is  proper 
to  handle  both  subjects  under  the  one  heading.  You 
will  doubtless  recall  that  history  depicted  how  Cato, 
one  of  the  world’s  greatest  speakers  and  orators,  at 
the  end  of  every  address  in  the  Roman  Senate,  thun¬ 
dered  “Carthage  must  be  destroyed”  but  he  had  to 
hammer  it  home  for  years  before  the  result  was  ac¬ 
complished.  Canned  food  buyers  have  been  like  those 
old  Roman  Senators.  For  the  past  month  or  six  weeks. 


they  have  been  told  and  told,  over  and  over  again, 
about  the  unusual  and  extraordinary  conditions  as  ap¬ 
plied  to  the  growing  crops  of  peas,  corn,  green  beans, 
and  even  tomatoes,  but  it  was  only  during  the  past 
week  or  ten  days  that  the  buyers  began  to  sit  up  and 
take  notice  and  then — the  horse  had  been  stolen  and 
the  barn-door  was  unlocked.  All  this  means  that  be¬ 
lated  buyers  have  recently  entered  the  market  in  a 
more  or  less  frenzied  effort  to  cover  at  prices  that 
ruled  several  weeks  ago  and,  as  is  always  the  case 
under  such  conditions,  their  efforts  have  gone  unre¬ 
warded. 

Thank  goodness  the  drought  has  been  at  least  tem¬ 
porarily  relieved.  Rains  have  fallen  in  most  sections 
but  as  everyone  knows  irreparable  damage  has  been 
done.  More  rain  and  more  seasonable  weather  from 
now  on  will  be  needed.  There  are  still  certain  districts 
throughout  this  territory  that  have  not  yet  shared  in 
the  rain.  All  in  all,  an  active  market  prevails  and  the 
general  volume  of  business  is  measurably  larger. 

APPLES,  APPLESAUCE — Earlier  reports  about 
the  poor  crop  prospects  in  New  York  State  on  the  1934 
apple  crop  have  been  confirmed.  A  stronger  and  more 
active  market  is  noted  on  those  two  items  and  the 
local  trade  are  anticipating  wants.  No.  10  apples  rule 
from  $3.25  to  $3.75,  f.  o.  b.  New  York  State,  and 
applesauce  No.  2  tin  fancy  at  81c,  cannery ;  No.  10  tin 
fancy  at  $3.65,  cannery. 

CALIFORNIA  FRUITS  (Peaches,  Apricots)— Con¬ 
tinued  good  business  is  being  recorded.  It  is  difficult 
to  obtain  anything  in  peaches  except  No.  21/2  standards 
and  No.  2l^  choice  which  are  availabe  at  code  levels 
on  the  Coast.  Some  variance  in  apricot  prices  are  noted 
but  in  the  main  everyone  is  going  lightly  on  apricots 
because  of  the  high  prices. 

BERRIES — Some  business  in  Oregon  and  Washing¬ 
ton  on  red  raspberries  and  blackberries  were  recorded 
the  week  prior  to  the  canners’  code  going  into  effect. 
The  general  thought  was  that  after  the  11th,  higher 
prices  would  rule  but  as  this  is  being  filed,  no  notice¬ 
able  effort  to  that  end  has  been  seen. 

CHERRIES  (R.  S.  P.)  — The  Michigan  canners 
seem  to  be  more  or  less  “up  in  the  air.”  Up  to  a  short 
few  weeks  ago,  the  general  impression  was  that  future 
cherries  would  open  at  around  $6  but  the  canners  have 
been  unable  to  get  together  with  the  growers  and  now 
it  is  rumored  that  opening  prices  will  be  more  around 
$5  or  possibly  less. 

PEAS — It  is  difficult  to  quote  on  new  packing  as 
practically  all  canners  throughout  this  district,  having 
sold  future,  naturally  want  to  make  some  kind  of  a 
reasonable  delivery  to  their  trade,  and  simply  dare 
not  add  to  their  future  bookings  at  this  time.  Wis¬ 
consin  canners  expect  to  get  under  way  the  latter 
part  of  this  week.  While  rainfall  relieved  the  situa¬ 
tion  to  a  certain  extent,  crop  prospects  have  not  ma¬ 
terially  improved  and  authorities  maintain  that  Wis¬ 
consin  cannot  produce  more  than  50  per  cent  of  normal. 
Some  business  they  say  has  been  confirmed  on  the  part 
of  canners  whose  future  sales  were  very  light  on  the 
following  basis :  No.  2  tin  standard  Wisconsin  No.  4 
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Alaskas  at  $1.10,  No.  2  tin  standard  Wisconsin  No.  5 
sweets  at  $1.10.  i 

CORN — Future  corn  is  selling  far  better  in  Chicago. 
Sales  have  been  made  here  of  liberal  quantities  of  No. 
2  tin  good  standard  grain  basis  72i/oc,  f.  o.  b.  shipping 
point  Indiana,  Wisconsin,  with  Illinois  practically  out 
of  the  picture.  Ohio  is  quoting  at  a  lower  range.  The 
crop  outlook,  of  course,  is  more  favorable  but  if  it 
isn’t  one  thing,  it  is  another.  Added  to  the  dry  sub¬ 
soil  and  drought  conditions,  the  grower  of  sweet  corn 
is  now  confronted  with  the  chinch  bug  and  one  report 
had  it  that  the  old  army  worm  was  spelling  a  come¬ 
back.  In  spot  corn,  trading  is  in  narrow  lines  due  to 
the  narrow  basis  of  supply. 

TOMATOES — ^The  market  has  taken  on  a  firmer 
undertone.  While  futures  have  not  been  purchased 
in  the  same  liberal  degree  as  corn  and  peas,  the  low 
sellers  on  1934  packing  from  Indiana  seem  to  have 
been  driven  to  cover.  75c  for  No.  2  tin  Indiana  future 
standards  is  bottom.  Other  sizes,  etc.,  on  the  same 
basis  as  quoted  earlier  in  the  season.  Spots  are  clean¬ 
ing  up  and  it  is  reliably  stated  that  holdings  of  spots 
in  these  parts  are  now  confined  to  but  four  canners 
and  that  the  total  holdings  of  these  four  are  less  than 
20,000  cases.  No.  2  standard  Indiana  tomatoes  are 
available  at  90c  to  92i/>c,  delivered,  with  No.  21/4  tins 
at  $1.20,  delivered.  No.  10s  are  a  little  easy  at  $4.20, 
delivered. 

EVAPORATED  MILK — Deliveries  are  now  being 
made  of  irradiated  as  well  as  vitamin  D  and  the  local 
trade  all  set  to  take  advantage  of  the  wider  distribu¬ 
tion  expected  and  as  a  result  of  the  liberal  advertising 
that  begins  on  the  16th. 

SHRIMP,  TUNA,  SARDINES,  SALMON— The  mar¬ 
ket  on  these  fish  items  is  strong  and  some  of  the 
brokers  report  difficulty  in  securing  supplies  to  satisfy 
certain  of  the  trade.  The  summer  demand  has  made 
for  a  wider  distribution  through  the  wholesale-retail 
channel  as  well  as  with  the  chains. 

A  CENTURY  OF  PROGRESS— “Little  Egypt”  in 
’93.  Sally  Rand  in  ’33.  “???????”  in  ’34.  And  there 
we  have  a  problem  which  is  causing  a  lot  of  frenzied 
thought  among  fame-and-fortune  hopefuls  hereabouts. 
Who  is  going  to  be  the  “talk”  of  this  year’s  Century 
of  Progress?  Excitable  press  agents  and  managers, 
for  weeks  past,  have  been  ballyhooing  their  particular 
“sensation”  as  the  logical  successor  to  Sally-of-the- 
Fans. 

FIFTH  ANNUAL  FIELD  DAY — If  canners  wonder 
why  they  do  not  receive  replies  to  telegrams  on  Thurs¬ 
day  next  the  21st,  they’ll  know  the  answer  when  they 
read  this.  The  Food  Products  Club  in  company  with 
the  Chicago  Brokers  Association  are  going  to  hold 
their  Fifth  Annual  Field  Day  at  Cog-Hill  Country 
Club.  Extended  preparations  are  being  made  for  a 
gala  time.  If  one  is  to  judge  this  event  by  those  of 
the  past,  then  a  truly  good  time  can  be  depended  upon. 
Practically  all  of  the  buyers  for  the  different  whole¬ 
sale  grocery  houses  as  well  as  chains  will  attend,  and 
every  broker. 


GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Shrimp  Canning  Ends  For  Season — Limited  Bean  Pack 
Finished. 

Mobile,  Ala.,  June  14,  1934. 

HRIMP — This  week  will  most  likely  end  the  can¬ 
ning  of  shrimp  in  this  section  for  the  next  two 
months  to  come,  because  the  closed  season  for  the 
canning  of  shrimp  goes  into  effect  on  June  15th  and 
lasts  until  August  1st  in  Alabama  and  until  August 
15th  in  Mississippi  and  Louisiana. 

It  is  most  likely  that  under  the  NRA  code  agree¬ 
ment,  the  Alabama  canneries  will  remain  closed  until 
August  15th,  the  same  as  the  Mississippi  and  Louis¬ 
iana  factories. 

There  is  very  little  probability  that  the  sea  food 
canneries  in  this  section  will  continue  to  operate  be¬ 
yond  June  15th,  because  the  only  place  that  shrimpers 
will  be  able  to  fish  is  beyond  three  miles  off  shore  in 
the  Gulf  of  Mexico,  which  is  very  deep  water  and  it 
is  too  hazardous  for  small  boats  to  venture  out.  Under 
the  circumstances,  if  it  has  been  too  difficult  for  the 
canneries  to  get  shrimp  this  spring  when  the  shrimp¬ 
ers  were  allowed  to  fish  anywhere  in  the  bay  and  gulf, 
how  much  more  difficult  will  it  be  when  the  shrimp 
boats  will  have  to  go  three  miles  off  shore  with  the 
odds  all  against  ’em.  This  being  the  case,  the  sea  food 
factories  will  have  to  shut  down  until  August  15th. 

Some  years,  the  conservation  department  has  en¬ 
forced  the  closed  season  in  a  general  way  and  stopped 
the  catching  of  shrimp  even  for  the  raw  market  and 
other  times  it  has  limited  the  catch  of  each  boat  to 
50  pounds  each  trip  for  the  raw  market.  Whether  the 
conservation  department  is  going  to  have  a  closed 
season  for  the  catching  of  shrimp  for  any  purpose 
this  summer  has  not  been  announced. 

The  market  is  strong  on  canned  shrimp  at  $1.10  per 
dozen  for  medium  No.  1  and  $1.20  per  dozen  for  No.  1 
large,  fancy,  f.  o.  b.  cannery. 

STRINGLESS  BEANS — The  bean  pack  in  this  sec¬ 
tion  is  over  with  and  if  it  was  reduced  too  much,  it  is 
too  late  now  to  remedy  it,  as  there  are  no  more  avail¬ 
able. 

It  is  a  very  difficult  matter  to  j  udge  the  sale  of  any 
commodity  ahead  of  time,  because  the  buying  power 
of  the  country  is  so  irregular,  therefore  it  behooves 
producers  to  play  the  game  safe  and  steer  away  from 
“wild  cat”  production.  This,  I  believe  has  been  the 
rule  with  the  canners  of  this  section  and  it  has  worked 
out  in  their  favor. 

The  only  way  that  living  prices  can  be  maintained 
is  by  holding  down  production,  because  prices  are 
very  sensitive  to  overproduction  and  they  tumble  at 
the  least  sign  of  crowded  market  condition  and  the 
reason  for  this  is  that  everybody  is  buying  from  hand 
to  mouth  and  will  not  stand  crowding,  hence  the  min¬ 
ute  that  the  immediate  requirements  of  the  trade  are 
supplied,  the  buying  stops.  Therefore,  why  pile  up 
a  big  surplus  on  which  you  will  not  only  have  to  take 
a  whipping,  but  keep  down  prices? 
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Of  course,  this  does  not  mean  that  you  must  cut 
out  stocking  any  goods  at  all,  but  on  the  contrary 
some  profit  has  been  made  on  stock  held  over  from  a 
pack  when  the  price  was  too  low  at  the  time  of  pack¬ 
ing.  On  the  other  hand,  be  conservative  and  don’t  let 
a  little  spurt  in  business  cause  you  to  jump  at  gamb¬ 
ling  on  big  production. 

“Supply  and  demand  governs  the  price”  and  it  has 
never  meant  any  more  than  it  does  today  and  you 
see  it  illustrated  every  day  everywhere. 

The  farmers  of  this  section  lost  heavily  on  cabbage 
and  didn’t  do  so  well  with  beans,  because  of  an  over¬ 
supply,  but  they  are  “sitting  pretty”  with  corn  and 
potatoes,  because  the  drought  in  the  middle  west  and 
elsewhere  has  damaged  the  crops,  which  has  caused 
a  shortage  in  these  two  items  and  our  farmers  are 
able  to  dispose  of  their  crop  at  a  good  price. 

“Diversify”  has  been  preached  to  the  growers  of 
this  section  for  years  and  years  and  it  is  the  best  bet, 
yet  the  instinct  of  gambling  seems  to  be  well  rooted 
in  the  human  race  and  the  farmers,  like  other  indi¬ 
viduals  are  always  willing  to  take  a  chance  and  they 
don’t  generally  heed  much  the  advice  to  diversify. 

The  future  for  canned  beans  is  promising  enough 
at  this  time  and  it  looks  like  the  canners  that  hold 
them  will  be  able  to  get  a  price  for  them  later  on  if 
things  work  out  as  they  look  now,  but  of  course  no 
one  can  tell  and  we  will  have  to  await  developments. 

The  price  of  cut  stringless  beans  is  80c  per  dozen 
for  No.  2;  $1.10  per  dozen  for  No.  2V2>  and  $4  for 
No.  10,  F.  O.  B.  factory. 

CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

Rain  Hurts  Cherry  and  Berry  Crops — Spinach  Pack  Figures 
Released — Spot  Fruits  Active — New  Salmon  Prices  Named — 
Figures  for  June  1st  Carryover  Stocks  on  Hand  Less  Than 
Year  Ago — Exports  Increase. 

San  Francisco,  June  11,  1934. 
ORE  RAIN — Another  belated  rain  has  visited 
California  and  while  this  has  benefitted  crops 
in  the  mountain  districts  and  has  staved  off 
the  menace  of  forest  fires  for  a  time,  considerable 
damage  has  been  done  in  the  fruit  growing  sections. 
The  cherry  crop,  already  light  and  badly  damaged  by 
the  May  storm,  suffered  further  loss,  and  damage  was 
done  to  berries  and  to  tomatoes  in  the  ripening  stage 
and  to  melons. 

SPINACH  PACK  FIGURES— Final  1934  spinach 
pack  figures  have  been  released  by  the  Canners 
League  of  California  and,  as  recently  announced, 
these  prove  to  be  slightly  under  the  estimates  made  a 
few  weeks  ago.  The  pack  for  the  year  amounted  to 
1,899,731  cases,  as  against  1,587,839  cases  the  previous 
year  and  816,620  cases  in  1932.  The  pack  by  sizes, 
was  as  follows:  No.  2V2>  973,573;  No.  10,  307,088; 
No.  2  tall,  398,028 ;  No.  1  Tall,  144,819 ;  3i4-in.  8  oz., 
21,301 ;  3-in.  8  oz.,  15,195 ;  miscellaneous,  39,727.  The 
total  listed  includes  229,825  cases  of  so-called  “winter 
pack,”  made  in  January  and  February,  so  that  the 
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“spring  pack,’  made  since  March  1,  was  1,669,906 
cases. 

SPOT  FRUITS — Quite  an  active  business  on  spot 
fruits  developed  during  the  week,  with  the  sudden 
activity  somewhat  of  a  mystery.  No  one  has  complete 
stocks,  so  there  has  been  much  trading  between  can¬ 
ners  and  even  with  this  quite  a  few  orders  have  been 
unfilled.  The  strike  of  longshoremen  is  still  on  and 
this  is  complicating  deliveries  and  causing  needless 
expense  and  confusion.  Interest  is  centering  almost 
exclusively  on  spot  stocks,  very  little  attention  being 
paid  to  futures. 

SALMON — New  spot  prices  on  canned  salmon  for 
June  shipment  have  been  brought  out  by  Coast  pack¬ 
ers,  with  Alsaka  reds  moved  up  a  notch  in  price  to 
$1.80.  King  salmon  is  priced  at  $1.50,  Alaska  pinks 
at  $1.25  and  Alaska  chums  at  $1.15.  The  California 
Packing  Corporation  is  quoting  No.  1  flat  Del  Monte 
brand  Puget  Sound  sockeye  steaks  at  $3,  and  Lily 
brand  Puget  Sound  pinks  at  $1.35. 

STOCKS  ON  HAND  JUNE  1st — With  the  excep¬ 
tion  of  cherries,  the  1933  carryover  of  major  items  in 
California  canned  fruits  was  considerably  less  than 
the  previous  year,  according  to  the  figures  compiled 
by  the  Canners  League  of  California  covering  stocks 
on  hand  and  stocks  unsold  as  of  June  1.  The  figures, 
released  under  date  of  June  5,  indicate  that  total 
stocks  of  apricots,  sold  and  unsold,  on  hand  June  1 
amounted  to  166,820  cases,  as  compared  with  323,257 
cases  on  June  1,  1933.  The  total  stock  unsold  this 
year  was  118,224  cases,  as  against  241,414  cases  a 
year  ago.  The  stock  of  cherries,  sold  and  unsold,  on 
hand  this  year  amounted  to  86,547  cases,  while  a  year 
ago  there  were  but  26,915  cases.  The  unsold  stock 
on  June  1  this  year  was  64,686  cases,  as  against 
17,359  cases  last  year.  The  total  stock  of  pears  on 
hand  this  year,  sold  and  unsold,  was  154,401  cases,  as 
against  177,057  cases  on  June  1,  1933.  The  unsold 
stock  this  year  was  108,411  cases,  as  compared  with 
121,647  cases  last  year.  Stocks  of  freestone  peaches 
on  hand,  sold  and  unsold  amounted  to  1,746  cases,  as 
against  1,920  cases  a  year  ago.  Of  this  total  but  390 
were  unsold,  as  against  1,523  cases  a  year  ago.  The 
Canners  League  has  compiled  figures  on  cling  peaches, 
but  it  is  suggested  that  these  may  differ  in  minor  par¬ 
ticulars  from  the  official  report  of  the  Cling  Peach 
Control  Committee.  The  League’s  figures  are  2,381,590 
cases,  sold  and  unsold,  with  2,025,062  cases  of  this 
total  unsold.  Sales  during  the  season  of  1933-34  were 
as  follows:  Apricots,  2,539,457  cases;  cherries,  345,- 
206;  pears,  1,940,800,  and  freestone  peaches,  66,277. 
All  figures  are  on  the  No.  2^2  basis. 

EXPORTS — Statistics  covering  exports  of  canned 
foods  from  Japan  during  the  first  quarter  of  the  pres¬ 
ent  year  have  been  received  by  San  Francisco  import¬ 
ers.  These  show  a  gain  of  about  47  per  cent  over 
those  for  the  corresponding  period  of  1933,  amounting 
to  24,929,959  pounds.  Canners  are  interested  in  the 
fact  that  9,136,956  pounds  are  listed  as  canned  fruits. 
Importers  advise  that  this  is  lai^gely  canned  oranges 
absorbed  by  the  United  Kingdom  market.  Of  the  total 
of  the  exports  the  United  Kingdom  took  40  per  cent 
and  the  United  States  but  12  per  cent.  A  year  ago. 
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the  United  States  was  Japan’s  best  customer  taking 
38  per  cent,  with  the  United  Kingdom  but  17  per  cent. 
This  year  the  United  States  took  much  smaller  quan¬ 
tities  of  canned  crab  and  tuna. 

TUNA  STORAGE  BASE  PLANNED— Frank  Reed, 
who  has  been  working  for  the  past  year  on  a  plan  for 
a  storage  base  for  tuna  near  the  source  of  supply  off 
the  coast  of  Central  America,  states  that  this  is  near¬ 
ing  consummation.  The  base  is  to  be  in  the  form  of 
a  cold  storage  plant  near  Balboa,  C.  Z.,  and  its  opera¬ 
tion  is  expected  to  increase  the  supply  of  California 
tuna  canneries  at  a  lower  cost.  The  supply  of  tuna 
in  California  waters  has  dwindled  away,  owing  to 
intensive  fishing  operations,  and  fishing  boats  are  now 
compelled  to  seek  grounds  2000  miles  away  and 
further.  The  new  plan  will  mean  that  fishermen  will 
eliminate  the  long  run  to  the  California  base,  but  will 
deliver  their  catches  to  the  storage  plant,  instead.  The 
fish  will  be  brought  on  to  California  by  refrigerator 
vessels  of  the  Panama-Pacific,  Pacific-Atlantic  and 
Grace  lines. 

PINEAPPLE  —  Shipments  of  Hawaiian  canned 
pineapple  from  the  Islands  in  May  amounted  to  450,- 
000  cases,  as  against  899,000  cases  in  May,  1933.  The 
falling  off  in  shipments  is  attributed  to  the  shortage  in 
some  grades  and  to  the  fact  that  shipments  in  previous 
months  had  been  very  heavy. 

CANNING  PEACH  PRICES— Groups  of  peach 
growers  have  come  out  with  a  price  of  $30  a  ton  for 
No.  1  canning  clings  this  season.  The  quantity  to  be 
canned  is  left  to  the  cling  peach  control  committee 
which  is  expected  to  be  set  up  under  the  proposed 
marketing  agreement.  This  year’s  crop  is  estimated 
at  more  than  280,000  tons,  indicating  that  there  will 
be  a  large  surplus.  Last  year,  228,000  tons  were  han¬ 
dled  and  there  is  an  unsold  stock  on  hand  of  more 
than  2,000,000  cases. 

INCREASE  IN  WAGE  RATES— The  California 
Industrial  Welfare  Commission,  which  administers 
the  State  minimum  wage  law,  has  ordered  that  50  per 
cent  of  the  women  and  minors  employed  in  the  can¬ 
ning  industry  receive  a  minimum  of  331/3  cents  an 
hour,  against  30  cents  an  hour  for  35  per  cent  of  the 
workers  last  year.  A  schedule  of  rates  for  piece  work 
will  shortly  be  announced.  The  schedule  of  pay  will 
be  higher  than  that  of  other  States  for  this  type  of 
work  and  higher  than  provided  in  the  national  code.  In 
Oregon  and  Washington  the  hourly  wage  is  271/2  cents 
applying  to  piece  rates. 

AUSTRALIA  COMPETITION— W.  A.  Wiley,  man¬ 
ager  of  the  Pacific  Coast  Canners,  Oakland,  Calif., 
has  returned  from  a  business  trip  to  Europe.  He 
found  that  while  California  canned  fruits  are  favored 
in  England  by  consumers,  the  intensive  campaign  to 
foster  the  sale  of  the  Australian  product  is  making 
itself  felt,  with  sales  steadily  growing. 

FIRE — The  Lucca  Olive  Oil  Company,  whose  plant 
near  Lindsay,  Calif.,  was  destroyed  by  fire  recently, 
is  planning  to  rebuild. 


NOTES  OF  INTEREST 

Purse  seine  tuna  fishermen  of  California  are  keep¬ 
ing  away  from  Mexican  waters  this  season,  looking 
upon  the  license  fees  as  exorbitant.  Much  of  the  tuna 
now  packed  in  California  comes  from  far  away  waters, 
with  many  fishermen  operating  in  the  vicinity  of  the 
Galapagos  Islands,  2900  miles  to  the  southward.  The 
clipper  Sea  Boy  recently  put  into  San  Pedro  with  a 
catch  of  200  tons  of  tuna  made  near  this  island  group. 

Fred  M.  Drew,  member  of  the  Drew  Canning  Com¬ 
pany,  of  San  Jose,  Calif.,  which  has  been  expanding  its 
interests  of  late,  has  returned  from  a  trip  to  Europe. 

The  California  Conserving  Company,  whose  pickle 
plant  at  Hayward,  Calif.,  is  the  largest  in  the  world, 
and  which  has  made  catsup  for  years,  is  planning  to 
can  tomatoes  this  season  and  new  equipment  is  being 
added.  Carl  Roberts  is  superintendent. 

*  * 


With  Canned  Foods  Distributors 

(  Continued  from  page  12) 

person  engaged  in  ‘handling  any  agricultural  commodity  or 
product  thereof  or  any  competing  commodity  or  product  thereof.’ 

“The  Secretary  of  Agriculture  is  also  specifically  given  power 
to  prescribe  operating  funds  for  any  of  his  activities  and  to 
require  licensees  to  pay  ‘any  such  amounts  and  in  any  such 
manner  and  to  such  persons  as  the  Secretary  might  direct — all 
the  expenses  authorized  by  the  Secretary.’  Any  failure  to  pay 
what  the  Secretary  decides  is  necessary  will  be  ground  for 
revocation  of  the  license. 

“Quite  obviously  these  provisions  involve  distributors.  They 
affect  the  businesses  of  our  members  because  all  of  our  members 
are  dealing  in  agricultural  commodities  or  the  products  thereof. 
As  an  example  of  the  far-reaching  effect  of  this  Act,  it  is  said 
that  a  tire  manufacturer  might  be  licensed  under  the  Secretary 
of  Agricuture  because  of  the  cotton  which  enters  into  the  fabri¬ 
cation  of  tires.  If  it  goes  that  far,  it  will  certainly  touch  every 
member  of  this  Association. 

“We  suggest  that  you  give  some  thought  to  this  bill  and  if 
you  are  opposed  to  it.  send  a  letter  to  Senator  Robert  F.  Wagner 
and  to  Senator  Royal  S.  Copeland,  Washington,  D.  C.,  protest¬ 
ing  against  it.” 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners*  .seeds. 

CHICAGO 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Mammoth,  No.  2% . 

Peeled,  No.  . 

Large,  No.  2% .  t2.45 

Peeled,  No.  2^....................„».........>  ~...... 

Medium,  No.  2^! . -  . 

Green  Mammoth,  No.  2,  round  cans  .  t2.00 

Medium,  No.  2 .  . . 

Large,  No.  2 . 

rips.  White,  Mammoth,  No.  1  sq .  . 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANSt 

16  . . 45  . 

No.  2t^  . 80  . 

No.  10  .  2.70  . 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax.  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 

Standard,  No.  10 . 

LIMA  BEANSt  (F.  O.  B.  Factory) 


No.  2  Tiny  Green .  1.30  tl-30 

No.  10  . .  . 

No.  2  Medium  Green .  1.16  tl-16 

No.  10  . 

No.  2  Green  and  White . 90  . 

No.  10  . . 

No.  2  Fresh  White . 80  t-80 

No.  10  . 

Soaked,  No.  2 . 76  . 


.65  t.66 

3.16  t3.26 


■"66  t.66 

3.26  t3.60 


BEETSt 

Baby.  No.  2 . 

Whole,  No.  2 . 

Whole,  No.  2% . 

Whole,  No.  10. . . .  8.26 

Cut,  No.  2 . 

Cut,  No,  2V^ . 

Cut,  No.  10 . 


CARROTSt 

Standard  Sliced,  No.  2 . 75  . 

Sliced,  No.  10 .  3.75  . 

Standard,  Diced,  No.  2 . 70  . 

Diced,  No.  10 .  3.50  . 

CORNt 

Golden  Bantam,  Fancy,  No.  2 . 95  t.95 

Extra  Standard,  No.  2 . 90  . 

Extra  Standard.  No.  10 . 

Shoepeg,  Fancy.  No.  2 .  1.10  . 

Extra  Standard.  No.  2 .  1.05  . 

Standard,  No.  2 .  1.00  . 

Crushed.  Fancy,  No.  2 . 90  ........ 

Extra  Standard,  No.  2 . 80  t.82% 

Standard,  No.  2 . 75  t.77M! 

Standard,  No.  10 . 

HO.MI.NYt 

Standard  Split,  No.  2,  Tall . 60  . 

No.  2%  . 76  - 

No.  10  .  2.90  . 

MIXED  VEGETABLESt 

Standard,  No.  2 . 70  _ 

No.  10  .  3.76  _ 

Fancy,  No.  2 . 

No.  10  . 

OKRA  AND  TOMATOESt 

Standard,  No.  2 . . . 


PEASt  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s..„ . . . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  As..^.................... 

No.  2  Fancy  Sweets,  6s..„..u . . 

No.  2  Std.  Sweets,  6s.....»........... . 

No.  1  Early  June,  4s . 


No.  2  Std.  Alaskas,  Is. 


No.  2  Std.  Alaskas,  s’C..!.!....!!!!!!"!!!!  "i’.’6'7Vz 

No.  2  Std.  Alaskas,  4s .  1.02^2 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s .  6.26 

No.  10  Std.  Alaskas,  4s .  6.00 

PUMPKIN* 


SUndard,  No.  2V>. 

No.  3  . . 

No.  10  . . 
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SAUER  KRAUT* 


Standard,  No.  2 . .  . 

No.  2^2  .  1-15  tl.l5 

No.  3  . 

No.  10  .  3.70  t3.75 

SPINACH* 

Standard,  No.  2 . 75  . 

No.  2t/,!  . 95  .90 

No.  3  . 

No.  10  .  3.00  t2.90 

California,  f.  o.  b.  Coast* 

Standard.  No.  2V2 .  tl.l5 

Standard,  No.  10 .  *3.60 


SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas. 

No.  2  . 

Standard  Green  Corn.  Dried  Limas. 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 


Standard,  No.  2,  F.  O.  B.  Factory . 

No.  214  .  t.66 

No.  3  . 85  t.86 

No.  10  .  2.60  *2.60 


TOMATOES* 

Extra  Standard,  No.  1. 
F.  O.  B.  County . 


No.  2  . 95  . 

F.  O.  B.  County . 96  . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . .  . 

F.  O.  B.  County . 

Standard,  No.  1 . 50  *.50 

F.  O.  B.  County . 50  . 

No.  2  . 821/4  *.821/4 

F.  O.  B.  County . 82% . 

No.  3  .  1.35  . 

F.  O.  B.  County .  1.36  *1.35 

No.  10  .  4.00  . 

F.  O.  B.  County .  3.90  *3.85 


TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . . . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 


TOMATO  JUICE* 
No.  1  . 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan.  No.  Hi . 

New  York,  No.  10 . . . 

Pennsylvania,  No.  10,  water .  3.26  3.26 

Pa..  No.  3 . .' . 

Pa..  No.  10,  solid  pack .  3.90  . 

APRICOTS*  (California) 

Choice,  No.  2Vj .  2.00  *1.65 

Fancy,  No.  214 . 

BLACKBERRIES* 

Standard.  No.  2 . 

No.  8  . 

No.  10  water .  5.60  . 

No.  2,  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  .  7.60  *6.60 

CHERRIES* 

Standard  Red,  Water,  No.  2 . . 

White  Syrup,  No.  2 . . 

Extra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.26  . 

California  Standard,  2i/4 . 

Choice,  No.  2% .  *2.15 

Fancy,  No.  2% .  *2.30 

GOOSEBERRIES* 

Standard  No.  2 .  «.... 

No.  10  .  . 

GRAPE  FRUIT* 

8  oz . 67%  *.65 

No.  2  .  1.12%*1.10 

No.  5  .  3.60  *3.50 

No.  1  Juice . 671/4  *.66 

No.  2  Juice .  1.00  *1.00 

No.  5  Juice .  3.25  *3.26 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.00  ........ 

No.  10  .  4.60  . 

California  Bartletts,  Standard  2i/4..  1.50  . 

Fancy  .  *1.85 

Choice  .  2.00  *1.76 

Standard,  No.  10 . . . 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 


California  Standard,  No.  2V4>  Y.  C.  1.46  *1.80 

Choice,  No.  2i/4,  Y.  C .  1.60  *1.40 

Fancy.  No.  2V^.  Y.  C .  *1.60 

Extra  Sliced  Yellow,  No.  1  Tails . 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack .  4.50  . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2*4 .  2.25  . 

Sliced,  Standard,  No.  2% . .  . .  *1.70 

Sliced.  Extra.  No.  2 .  tl.5<' 

Sliced,  Standard,  No.  2 .  *1.45 

Shredded,  Syrup,  No.  10 . . . 

Crushed,  Extra,  No.  10 .  7.00  *6.50 

Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 .  ™.„ 


RASPBERRIES* 

Black  Wsrter,  No.  2 . .  — ~ 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra.  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2*4 .  2.36  *2.10 

No.  10s  . . .  8.00  . 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory . 

No.  2,  19-oz.  cans.  Factory . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz .  6.00 

*4-lb.  cases,  1  doz .  3.00 

*4-lb.  cases,  1  doz .  1.70 

OYSTERS* 

Standards,  4  oz . 

5  oz .  1.10  *1.10 

8  OZ . 

10  oz . 

Selects,  6  oz . 


SALMONS 


Red  Alaskas,  Tall  No.  1 .  1.77*4*1.80 

Flat,  No.  *4 .  . . 

Cohoes,  Tall,  No.  1 . .  ....«,. 

Klat.  No.  I . 

Flat  No.  14 .  1.17*4 _ 

Pink,  Tall,  No.  1 _  1.20  *1.10 

Pink,  Tall,  No.  *4 . 80  . 

Sockeye  Flat,  No.  1 .  3.10  . 

Flat,  No.  *4 .  1.86  . 

Chums,  Tall  .  1.10  *1.10 

Medium,  Red,  Tall .  1.22*4 . 

SHRIMPS 

Dry,  No.  1 .  1.10  1.00 

Wet,  No.  1,  Large. . 1.10  1.00 

SARDINES  (Domestic),  per  case 

*4  Oil,  keyless .  2.60  *2.90 

*4  Oil.  keys .  2.90  *3.26 

*4  Oil,  Tomato,  Carton .  *3.60 

*4  Oil,  Carton .  3.26  *3.60 

%  Mustard,  keyless . .' .  2.50  *2.90 

%  Mustard,  keyless .  2.35  *2.60 

California  Oval,  No.  1,  24’s .  1.60  . 

TUNA  FISHS  (California),  per  case 

White,  *4s  .  7.30  . 

White.  Is  . — . .  13.66  _ 

Blue  Fin,  *>|S . i . 

Blue  Fin,  Is . . .  . .  „.... 

Striped,  *48  .  3.66  ....„„ 

'  Striped,  %s  .  6.00 

Striped,  Is  .  8.90  . 

Yellow,  *4B'  Fancy .  4.66 

Yellows,  *4s.  Fancy .  7.80  . 

Yellow,  Is  .  1S.C6  ....... 
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LowerSnipping  Costs 

This  Season 

Elmiminate  Costly,  Obsolete 
Methods  by  Handling  Beans 
in  Volume 

MODEL  "E" 
LOW-PRICED 
CHISHOLM. RYDER 

BEAN  SNIPPER 

does  the  job  of  snipping  in  a  fraction  of 
the  time  consumed  in  the  older  methods. 
Ends  are  snipped  positively  and  cleanly 
without  crushing.  You  can  reduce  your 
waste  -  -  -  and  have  a  premium  pack 

The  Model  "'E"  Continuous-Feed  Snipper 
will  give  you  unbrohen  production  and 
increase  your  profits  on  your  pack  of 
green  or  wax  beans. 

Write' today  for  Bulletin  T 
and  learn  how  to  cut  your 
costs  for  bean  snipping. 


Chisholm-Ryder  Co.,  Inc. 

NIAGARA  FALLS,  N.  Y. 

COLUMBUS,  WIS.  BALTIMORE,  MD.  OGDEN,  UTAH 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


Judge — But,  if  you  were  doing  no  wrong,  why  did 
you  run  when  the  officer  approached  you? 

Prisoner — I  thought  he  wanted  to  try  and  sell  me 
a  ticket  for  the  policemen’s  annual  concert. 

“Mary,”  inquired  the  mistress  suspiciously,  “did 
you  wash  this  fish  carefully  before  you  baked  it  ?” 

“Lor’  ma’am,”  replied  Mary,  “wot’s  the  use  of 
washin’  a  fish  that  lived  all  his  life  in  the  water.” 

Card  in  Florida  paper:  “Thursday  I  lost  a  gold 
watch  I  valued  very  highly.  Immediately  I  inserted 
an  ad  in  your  lost  and  found  column  and  waited.  Yes¬ 
terday  I  went  home  and  found  the  watch  in  the  pocket 
of  another  suit.  God  bless  your  paper.” 

CROWNING  TEACHER 

The  blacksmith  was  instructing  a  novice  in  the  way 
to  treat  a  horseshoe. 

“I’ll  bring  the  shoe  from  the  fire  and  lay  it  on  the 
anvil.  When  I  nod  my  head  you  hit  it  with  this 
hammer.” 

The  apprentice  did  exactly  as  he  was  told,  but  he’ll 
never  hit  a  blacksmith  again ! 

Nutt — I  had  to  pass  through  the  cemetery  the  other 
night,  so  I  walked  backwards  the  whole  way. 

Butt — And  why  did  you  do  that? 

Nutt — So  no  ghosts  could  creep  up  on  me  from 
behind. 

Usher  (to  cold,  dignified  lady) — Are  you  a  friend 
of  the  groom? 

The  Lady — Indeed,  no,  I’m  the  bride’s  mother. 

First  Yegg — I  need  glasses. 

Second  Yegg — What  makes  you  think  so? 

First  Yegg — Well,  I  was  twirling  the  knob  of  a  safe 
last  night  and  a  dance  orchestra  began  to  play. 

LONG  SUFFERING 

A  man  waiting  patiently  in  a  post  office  could  not 
attract  the  attention  of  either  of  the  clerks. 

“The  evening  cloak,”  explained  one  of  the  girls, 
was  a  redingote  design  in  gorgeous  lame  brocade,  with 
fox  fur  and  wide  pagoda  sleeves.” 

At  this  point  the  long-suffering  customer  broke  in 
with:  “I  wonder  if  you  could  provide  me  with  a  neat 
red  stamp  with  a  dinky  perforated  brim,  the  tout  en¬ 
semble  delicately  treated  on  the  reverse  with  gum. 
Something  about  two  cents.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


adjuster,  for  C3i«in  Dcriceo. 

Bamachek  Mach.  Co.,  Kewarunee,  Wia. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

bean  snipper.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salen^  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg.  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 


BELTS,  Carrier,  Rubber,  Wire,  Etc. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte,  Ind, 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


Bean  Cleaners.  See  Clean  and  Gi^.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS.  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salen^  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  *  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning.  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co..  Cincinnati.  O. 

BOX  (Corrugated)  SEALING  MACHINES. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES.  Lug.  Field,  Metal. 
Berlin-Chapman  Co.,  Berlin,  Wia. 


CANS.  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Heckin  Can  Co.,  Cincinnati,  O. 

Metal  Package  (}orp..  New  York-Baltimore. 
Phelps  Cam  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Charpman  Co..  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  (3orp.,  Hoopeeton,  IlL 

Mixers  and  Agitators.  See  Corn  Cooker 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  amd  Markers. 


CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston,  IlL 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 


Chutes.  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHT.,  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co..  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cana. 
Cameron  Can  Mchy.  Co.,  Chicago,  Hi. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  Sea  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  (jo..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  IlL 


CORN  SHAKERS. 

Ayaie  Machine  Co.,  Salem.  N,  J. 
Berlin-Chapman  Co..  Berlin.  Wis 
A.  K.  Robins  &  Co.,  Inc..  Baltimore. 
Counters.  See  Can  Counters. 
Omntershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

^  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CRATES,  Iron  Process. 


Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


^JJ***’  Kraut  Machinery, 

(hitters.  String  Bean  See  String  Bern  Mehy. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  R^ins  A  (k).,  Inc.,  Baltimore. 
Sprasrue-Sells  Corp.,  Hoopeston,  Ill, 


DECORATED  TIN  (or  Can%  Caps.  Etc.). 

American  Can  Co..  New  York  City. 
Continental  Can  Co..  New  York  City. 


Double  Seknring  hTiIihTnm.  See  ClMing  Mach. 
Employers  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  (k>..  Indianapolis.  Ind. 
A.  Ko  Robins  A  Co.,  Ine«,  Baltimore. 
Sprague-Sells  (k>rp.,  Hoopeston,  Ill. 

^gines.  Steam.  See  Boilers  and  Engines 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  (3o..  Berlin,  Wis. 


COOKERS,  Ontinuons,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
Cookers,  Retort.  See  Kettles,  Process. 


EXHAUST  BOXES. 

Ayars  Machine  (k>..  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


BOXING  MACHINES. 

Westminster  Mach.  Co..  Westminster,  Md. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Fails,  Fiber.  Sea  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil.  Gas  Gasoline,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  (Conveyors  and  Carrieie. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mehy.  Co.,  Chieatgo. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


COOLERS,  Otntinnoos. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanka. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wia. 
Morral  Bros.,  Morral.  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  (Tedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food(  not  hermstlc- 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Com  Cooker-Fillera. 
Filling  Machines,  Bottles.  See  Bottlers’  Mehy. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Bwlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg,  Wis. 

Karl  Kiefer  Mach.  Co.  Cincinnati.  O. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimorai 
Sprague-Sells  (k>rp.,  Hoopeston,  Ill. 

Filling  MsKhina,  Syrup.  See  Syruping  Mash. 
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FINISHING  MACHINES,  CaUap.  Etc. 

r.  H.  Lansrsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimora. 
SpraBue-Sells  Corp.,  Hoopeston,  Ill. 


GENERAL  AGENTS  for  Machinery  Mfrs. 

Borlin-Chapnaan  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

8prs«uo-Salls  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipmant. 
Hoisting  and  Carrying  Machines.  Sea  Cranas. 


INSURANCE,  Canners. 

Cannera*  Exchange,  Lansing  B.  Warner,  Chieaga. 
Jacketed  Kettles.  See  Kettlas,  Copper. 

JACKETED  PANS.  Steaai. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
•prague-Sells  Corp.,  Hoopeaton,  Ill. 

KETTLES.  Copper,  Plain  ar  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
•pragua-Sells  Corp.,  Hoopeaton,  III. 

Kettles,  Enameled.  Sea  Tanks,  Glass-Liaed. 


KETTLES,  Process. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
■prague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES.  Miscellaneeus. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Sprague-Sells  (<orp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

KRAUT  MACHINERT. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wla. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 
Westminster  Mach.  Co.,  Westminster.  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  A  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore.  Md. 
Simpson  A  Doeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCHT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERT. 

Berlin-Chapnum  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
■prague-Sells  Corp.,  Hoopeaton,  111. 

Packera*  Cans.  See  Cans. 

PASTE,  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Ohisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamspchak  Mach.  Co..  Kewaunee.  Wia. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co..  Bristol,  Pb. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Kewaunee,  Wis. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wia. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEELING  KNIVES. 

Ayara  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pittera. 

PEEUNG  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEELING  TABLES,  Centlnnens. 

Ayars  Machine  Co„  Salem,  M.  J. 
Berlin-Chapman  Co.,  Berlin,  Wia. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
■prague-Sells  Corp.,  Hoopeston,  Ill. 


PINEAPPLE  MACHINERT. 

■prague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Platform  and  Wagon  Seales.  See  Scales. 

PRESERVERS’  MACHINERT. 

Karl  Kiefer  Mach.  Co..  Cincinnati.  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indiamaitolis,  Ind. 
A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp.,  Hooi>eston,  Ill. 


PUMPS,  Air,  Water,  Brine.  Syrup. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 


SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Xtobins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co..  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

SHEET  METAL  WORKING  MACHINERT. 
Cameron  Can  Mchy.  Co..  Chicago.  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  A  Co..  Inc..  Baltintors. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mehy. 

SPEED  REGULATING  DEVICES  (far  Machines, 
Belt  Drives,  etc,). 

Berlin-Chapman  Co.,  Berlin,  Wia. 

E.  J.  Judge.  Alameda,  Cal. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 


Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Bram 
Checks.  Rubber  and  Steel  Type,  Bumiax 
Brands,  Etc, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Chisholm-Ryder  Co..  Niagsrra  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co„  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Ha^n  Cang.  Mchy.  (Jorp.,  Cedarburg.  Wis. 

B.  J.  Judge,  Alscm^a,  (^lif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables.  Pickling.  See  Canners’  Machinery, 

TANKS.  MeUl. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  111. 

TANKS.  Glass  Uned,  Steel. 

»’  S’  Co.,  Indianapolis.  Ind, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

F.  H.  Lanpenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
spraffue-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co,.  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

H.  Langsenkamp  Co.,  Indianapolis,  lad. 
As  Ke  Robins  A  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  111. 


TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 


TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimora. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Variable  Speed  Countershafts.  See  Speed  Beg 


VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls.  M.  Y. 
Frank  Hamachek  Mach.  Co..  Kewaunse,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Washers.  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedwrbug,  Wis. 
A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit,  VegeUblee. 

Ayars  Machine  Co..  Salem,  N.  J. 
Btflin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 
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THE  CANNI  NC  TRADE 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc..  Baltimore.  Md. ;  J.  L.  Ferguson  Company,  Joliet,  Illinois  :  Berlin  Chapman  Company,  Berlin, 
Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland,  California,  Canadian  Distributor — ^The 
Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe.  _ 


PLANl^ 

OR  THE 

PHELPSGANCO 

MANUFACTURERS  OF "  ^ ^ 

^  TIM  CAWalf s 

600  MIUJQN  CANSilpJsq^ 

BALTIHORI^^D." 


The  KYLER  Labeler  and  Boxer 


For  economical,  high  quality  production,  KYLER  LABELING  and  BOXING  MACHINES  are 
without  equal. 

Their  initial  low  cost,  dependable  operation  and  freedom  from  repairs  make  them  the  most  profit¬ 
able  machines  of  this  type  ever  built.  KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout,  with  working  parts  that  are  strong, 
simple  and  accurate. 

Start  to  day  to  cut  your  production  costs  by  using  KYLER  LABELING  and  BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Asgrow 
Stringless 
Green  Pod 
Bean 


Not  since  we  originated  the  Burpee^s 
Stringless  Green  Pod  and  Giant  Stringless 
Green  Pod  Beans  has  a  new  Green  Pod 
met  with  so  favorable  a  reception  as  has 
our  most  recent  development,  the  »  » 


ASGROW  STRINGLESS  GREEN  POD 

Its  outstanding  Fine  qualities  Fully  justify  this  notable  reception. 

Compared  with  Full  Measure,  which  it  is  fast  replacing,  it  is  hardier  and  more  resistant 
to  disease,  therefore  a  more  dependable  cropper,-  two  days  earlier  in  season,  oi  51  days 
from  planting  to  picking. 

Th  is  new  introduction  is  exceptionally  concentrated  in  season  of  pod  development, 
with  nearly  straight  pods,  5  j  to  6y  inches  long,-  smooth,  perfectly  stringless,  of  excellent 
eating  quality,  and  of  attractive  appearance. 

The  plants  are  large  and  vigorous  and  set  a  heavy  crop  of  pods. 

Gold  Medal  Winner  in  All-American  Selections. 

For  delivery  from  1934  Crop. 

Aafionatfb  Int. 

BREEDERS  and  GROWERS 

Npui  (Ennnprlirut 

PRODUCTION  BRANCHES  AND  BREEDING  STATIONS  THROUGHOUT  THE  WEST 


